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CANCO  AT  H.A.R.G.  CONVENTION 

GROCER  EXECUTIVES  VISIT  I  3500  GROCERS  LISTEN  TO 
“SALES  HELP”  EXHIBIT  MERCHANDISING  TALK 


Thousands  of  “Ways  to  Sell”  Books 
Ordered  for  Store  Managers 

CINCINNATI.  Important  grocer  executives  from 
all  parts  of  the  country  visited  the  American  Can 
Company  display  on  the  stage  of  the  convention  hall 
at  the  annual  meeting  of  the  National  Association  of 
Retail  Grocers  in  Cincinnati.  They  ordered  quantities 
of  the  Canco  manual  “Ways  to  Sell  More  Canned 
Foods,”  to  help  their  thousands  of  stores  increase 
sales  of  foods  packed  by  America’s  canning  industry. 


Canned  Foods  Address  Also  Broadcast 
Over  Radio  Station  WSAI 

C.  F.  Sturdy  of  the  American  Can  Company 
Speaking  Service  delivered  to  thousands  of  grocers 
in  attendance  at  the  N.  A.  R.  G.  Convention  a  helpful, 
instructive  address  on  “How  to  Merchandise  More 
Canned  Foods.”  The  Canco  Speaking  Service  has 
delivered  over  a  thousand  lectures  before  consumer 
groups,  schools  and  colleges,  stewards,  wholesale  and 
retail  salesmen  on  various  aspects  of  canned  foods. 


AMERICAN  CAN  COMPANY,  230  Park  Avenue,  New  York,  N.Y. 
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HEADLINER 

OF  THE 

CAMERON 

1938 

CAX-MAKIXG 

LINE 


! 


The  Cameron  Duplex  Trimmer  and  Slitter 
interlocked  with  the  Dexter  continuous  plate¬ 
feeding  device,  sets  a  new  high  in  body-blank 
production. 

1 1  heads  the  Cameron  High-Speed  Can  Making 
Line.  The  subsequent  operations  of  can- 
manufacture  are  also  performed  by  smooth¬ 
running,  dependable,  automatic  machines. 


CAN  MACHINERY  CO. 


:240  NORTH  ASHLAND  AVENUE 
CH\CACO  ILLINOIS 


'niE  CANNING  TRADE  is  published  every  Monday  by  THE  CANNING  TRADE,  20  S.  Gay  St.,  Baltimore  Md.  Arthur  I.  Judge,  Manager  and  Editor. 
Arthur  J.  Judge,  Advertising.  Yearly  Subscription  price:  U.  S.  A. — $3.00;  Canada — $4.00;  Foreign — $5.00.  Advertising  rates  upon  application.  Fonns 
close  Wednesday,  cover  forms  Tuesday.  Copy  required  for  proof  ten  days  in  advance  of  close.  Entered  as  Second  Class  matter  at  the  Post  Office, 
Baltimore.  Md..  under  Act  of  March  3rd.  1879. 
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. .  Q)iviuon  of  the  . . 

PHILLIPS  PACKING  COMPANY, 

'T^acken  of  I^kiltips  J)elicious  Quatiltf  Canned  fJonJs 

CAMBRIDGE  •  MARYLAND,  L.  S.  A. 


PHILLIPS  CAN  COMPANY 

^Jfianufacluren  of  (Packe  n  Sanitanj  Gam 


AYARS  New  Perfection 

PEA  &  BEAN 
FILLER 


Only  Filler  on  market  with  slowly  revol¬ 
ving  Hopper. 

Hopper  revolves  slowly  in  opposite  direc¬ 
tion  from  the  way  fdling  pockets  revolve 
assuring  absolute  uniform  fdl. 

No-Can-No-Fill  attachment  that  works 
perfectly. 

Fills  all  grades,  even  small  sticky  peas 
without  any  variation  in  the  (ill. 

Large  Brine  Tank  Assures  hot  brine  at 
all  times. 


PEA  ADJUSTMEN-n 

LIQUID  I  ^ 
ADJUSTMENT 


-REVOLVING  HOPPER 


STEAM  COIL 


[CHANCE  GRADE 
L  \  LEVER 


FOR  FILLING 
PEAS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 


1 9  n 

1  • 

IH  • 
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■  1  * 

■  But,  when  you  need  assistance  and  time  is 
a  precious  element— this  man  serves  you  well. 

There  are  thousands  of  men  in  every  in¬ 
dustry  who  perform  their  duties  in  exactly 
the  same  quiet,  efficient,  and  able  manner. 
These  are  the  men  who  "haven't  a  thing  to 
sell"  but  who  render  a  priceless  service  in 
every  emergency. 

Ranking  high  in  industry's  army  of  service 
men.  Continental's  own  closing  machine  spe¬ 
cialists  are  always  to  be  found  in  the  center 
of  canning  activity.  They  make  sure  every¬ 


thing  is  operating  perfectly  and  are  prepared 
to  assist  instantly  in  the  solution  of  any  sud¬ 
den  problem  which  might  arise. 

This  is  but  one  more  instance  of  how 
Continental  safeguards  its  customers  from 
unexpected  developments  which  might 
mean  the  difference  between  profit  and  loss. 
You'll  find  that  when  you  do  business  with 
Continental  our  many  services  are  devoted 
entirely  to  helping  you  make  a  better  pack, 
and  pack  a  better  product.  You  should  be 
interested. 


CONTINENTAL  CAN  COMPANY 

^NEW.  YORK  .  CHICAGO-*  SAN  FRANCISCO  •  MONTREAL  •  TORONTO  -  HAVANA 
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EDITORIALS 


PARTY — This  is  our  Sixtieth  Birthday  Party,  and  we 
are  feeling  fine,  thank  you !  Our  head  has  grown 
older,  but  we  now  have  two  strong,  vigorous 
bodies  better  able  than  ever  to  carry  the  load ;  and  you 
will  notice  we  have  even  bought  ourselves  a  new — 
dress  they  call  it,  but  whatthehotelbill,  men  do  not  wear 
dresses — and  have  dolled-up  the  inside  with  better 
paper,  etc.,  etc.  Youth  is  denoted  by  green,  and  if  you 
read  the  symbols  further,  you  will  realize  that  “you  see 
the  canning  industry  through  The  Canning  Trade”. 

That  you  have  made  it  possible  for  us  to  have  reached 
60  years,  in  your  service,  —  and  a  jealous,  single, 
undivided  service — is  not  overlooked  by  us.  We  are 
more  grateful  than  we  know  how  to  tell  you:  grateful 
to  what  expert  publishers  have  termed  “a  phenominal 
list  of  readers  and  subscribers”,  covering  not  alone  this 
country  and  Canada,  but  going  well  into  the  far  places 
'  f  the  world,  but  which  we  like  to  consider  in  real 
ndness  as :  “Our  big  family  of  readers”.  And  grate- 
f  of  course,  to  that  splendid  coterie  of  advertisers 
v>  >  have  furnished  the  wherewithal  to  make  possible 
i’.  service  to  you,  and  to  us.  The  temptations  have 
many  to  roam  into  other  fields  than  commercial 
g :  into  “home-canning” ;  into  raw  oysters ;  into 
■  \cked  foods,  and  most  recently  into  frozen  foods. 
But  attractive  and  as  alluring  as  some  of  these 
B  mp  I  S  undoubtedly  are,  canned  foods  still  look  good 
^  ♦he  peer  of  all  food  products.  They  have  held 
vn,  and  they  will  continue  to  hold  their  own 
all  comers  as  long  as  the  world  knows  good 
fouii  ,afe  and  always  ready.  In  fact  these  past  sixty 
car  ,’hich  closely  approximate  the  life  of  commercial 
tin  are  but  the  forerunner,  the  preparation,  for 
I  life  of  canned  foods  in  the  years  to  come, 
ii;  and  canned  foods  cannot  help  but  expand  and 
■  V  .ith  leaps  and  bounds  from  now  on,  for  the 
'  '  las  only  just  begun  to  appreciate  canned  foods. 

Ot  t^ond  hope  is  that  we  may  be  worthy  to  continue 
sf  e  you  in  this  great  new  growth,  and  at  least  we 
l  e  K  ng  to  try  harder  than  ever  to  do  so.  And  our 


whole  force, — Correspondents,  office  and  shops — join 
us  in  that  pledge. 

WHAT  TO  DO — Wish  we  were  blessed  with  the  gift 
of  prophesy  so  that  we  might  ease  your  mind  and  make 
your  job  the  more  pleasant,  by  foretelling  just  what  you 
may  expect  from  this  season’s  active  canning  opera¬ 
tions,  now  getting  under  way  generally.  But  that  would 
take  all  the  fun  out  of  the  game.  However,  you  may 
write  this  down  as  true  that  the  present  “defeatist” 
idea  of  the  buyers — that  the  packs  and  the  supplies  of 
canned  foods  are  or  will  be  so  large  as  to  prohibit 
advances,  even  where  the  goods  are  now  known  to  be 
selling  below  cost — will  soon  fade  and  be  replaced  with 
the  realization  that  bare  floors  are  dangerous,  and  that 
goodly  supplies  of  canned  foods  must  be  assured.  The 
knowledge  of  the  economy  of  canned  foods  in  the 
average  household  is  keeping  up  the  tremendous  popu¬ 
lar  consumption,  and  it  will  not  fall  off.  On  the  con¬ 
trary,  all  lines  of  industry  are  picking  up;  more  men 
are  going  back  to  work,  and  there  is  a  general  feeling 
that  good  business  is  in  store  for  this  Fall.  Steel,  the 
barometer  of  trade,  has  been  steadily  increasing,  and 
there  must  be  some  substance  to  the  rumors  that  the 
great  plants  are  about  ready  to  begin  heavy  production, 
in  full.  This  can  only  mean  increased  buying  by  the 
public,  which  will  then  have  more  money  to  spend,  and 
all  of  that  points  to  better  business  for  canned  foods. 

Will  the  packs  be  too  large?  If  we  answer  that 
question,  basing  our  reply  on  the  old  method  of  judging, 
i.e.,  taking  into  consideration  the  too  much  rain,  winds 
and  crop  damage,  reported  not  only  in  our  Crop 
Reports,  but  in  the  daily  papers,  and  bearing  in  mind 
that  heavy  popular  consumption,  we  would  say  No! 
Dame  Nature  seems  to  be  taking  care  of  the  canners  as 
she  always  does,  and  especially  is  this  true  about  toma¬ 
toes.  The  season  has  been  unusual,  in  this  respect. 
Will  it  continue  so,  because  the  next  two  months — 
August  and  September — hold  the  answer? 

The  one  sure  bet  for  any  canner  is  to  play  safe :  warn 
your  growers,  under  contract,  to  bring  only  prime 
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stuff,  and  through  State  or  Government  inspection  see 
that  you  get  it.  Be  unusually  careful  in  handling  it  in 
the  plant,  to  see  that  every  can  is  as  well  packed  as  you 
know  how  to  do  it.  With  the  low  prices  prevailing 
there  will  be  slim  chance  for  sub-standard  or  poor 
goods.  A  small  pack  of  good  quality,  will  bring  you 
more  money  than  a  big  pack  of  uncertain  quality.  That 
much  may  be  written  down  as  certain.  After  that,  if 
you  must  sell  some  goods,  have  the  lot  officially  graded. 
That  insures  confidence  on  the  part  of  the  buyers,  and 
you  will  find  the  goods  sell  easier.  The  danger,  of 
course,  is  that  with  so  few  futures  sold  there  will  be 
pressure  to  sell,  and  too  many  goods  on  the  market  at 
one  time.  Keep  away  from  the  great  markets — New 
York,  Chicago,  Philadelphia  and  the  like, — where  com¬ 
petition  is  always  the  fiercest,  and  try  to  get  into  some 
of  the  smaller  markets.  Most  wholesale  grocers  have 
slowed  down  on  buying,  and  most  of  them  are  low  on 
supplies.  Make  a  trip  among  your  nearby  whole¬ 
salers;  cut  the  goods  and  show  them  what  may  be 
surprises  to  them  that  such  good  goods  are  packed 
right  near  them.  There  may  be  some  pleasant  surprises 
coming  to  you,  both  in  the  size  of  the  orders  and  in  the 
prices.  It  is  our  conviction  that  you  can  easily  get  5 
cents  per  dozen,  and  maybe  as  much  as  10  cents  per 
dozen  more  than  you  will  have  offered  you  if  you  sit  in 
your  office  and  wait.  Always  provided,  of  course,  that 
you  have  an  acceptable  quality  to  offer,  and  again  we 
do  not  mean  fancy. 

There  is  no  good  reason  to  have  to  sell  your  goods 
a  thousand  miles  from  your  plant.  That  would  be  tres¬ 
passing  on  some  fellow  canner’s  territory,  and  feeing 
the  railroads  or  truckers,  while  the  other  fellow  gets 
into  your  section.  In  these  times  of  stress  let  every 
canner  try  to  sell  his  output  nearer  home.  If  you  but 
knew  it,  the  big  canners  who  have  a  nation-wide  dis¬ 
tribution,  are  not  your  competitors.  It  is  the  little,  or 
so  called  little  canner  like  yourself,  who  is  worked  up 
into  a  dog-fight — pitted  one  against  the  other — by  the 
buyers  and  their  agents,  by  all  manner  of  schemes,  until 
the  prices  have  been  driven  down  to  zero.  There  is 
plenty  of  good  territory  for  every  canner  in  the  business 
without  a  scramble  or  dog-fight  to  get  it.  The  normal 
distribution  of  canned  foods  is  a  disgrace  to  intelligent 
businessmen:  California  shipping  canned  tomatoes  to 
Maryland;  Wisconsin  selling  peas  in  Delaware,  and 
Delaware  selling  peas  in  North  Dakota,  etc.,  etc.  This 
is  a  good  year  to  correct  this  insanity. 

But  having  said  all  this  it  still  remains  true :  you  are 
faced  with  the  absolute  necessity  of  learning  to  sell 
your  output;  that  is  if  you  ever  expect  to  see  canned 
foods  get  out  of  the  present  rut,  and  back  to  fair  prices 
and  some  profits.  The  buyers  have  taken  the  present 


system  of  marketing  canned  foods  and  woven  it  into 
a  noose  to  hang  you ;  and  you  must  get  a  new  system — 
or  bust.  Those  big  canners  referred  to  above  sell  their 
goods — every  case  of  them — and  you  must  learn  to  do 
the  same  thing — sell. 


• 

WELLS  A.  SHERMAN  RETIRES 

Was  Pioneer  in  Department's  Fruit,  Vegetable  Market  News 
and  Regulatory  Work. 

WELLS  A.  SHERMAN,  for  the  past  18  years  in 
charge  of  the  fruit  and  vegetable  marketing  and 
regulatory  work  of  the  Bureau  of  Agricultural 
Economics,  retired  from  the  Government  service  on 
July  31.  Mr.  Sherman,  who  has  been  in  Federal  service 
for  nearly  43  years,  leaves  his  present  post  under  auto¬ 
matic  retirement. 

Entering  the  Government  service  in  1895  in  the 
original  Division  of  Statistics,  Mr.  Sherman  resigned 
in  1903  to  serve  as  examiner  in  the  Civil  Service  Com¬ 
mission.  In  1910  he  reentered  the  Department  of  Agri-  i 
culture  in  the  Bureau  of  Plant  Industry  where  he 
remained  until  the  creation,  in  1913,  of  the  Office  of 
Markets,  later  the  Bureau  of  Markets,  and  eventaully 
a  part  of  the  Bureau  of  Agricultural  Economics. 

Mr.  Sherman  was  in  charge  of  the  experimental 
work  which  led  to  establishing  the  market  news  service 
on  farm  products  in  1915,  and  was  largely  responsible 
for  the  development  of  this  service.  During  the  past  ! 
year  the  market  news  service  on  fruits  and  vegetables  I 
maintained  22  permanent  offices,  and  temporary  offices  | 
were  set  up  in  44  commercial  shipping  areas.  ■ 

In  January  1918,  Mr.  Sherman  was  entrusted  with 
the  collection  of  excess  profits  made  in  wool  under  war 
regulations  and  for  several  years  administered  this 
work  in  addition  to  his  regular  activities  in  the  fruits 
and  vegetables  marketing  field.  In  i920  the  Division 
of  Fruits  and  Vegetables  was  established  under  his 
direction.  The  expansion  of  this  Division  was  rapid, 
particularly  the  inspection  service  which  in  1922  was 
extended  to  shipping  points.  i 

I 

Sherman’s  work  in  organizing  the  nation-wide  ship¬ 
ping  point  inspection  service  for  fruits  and  vegetables  < 
is  one  of  his  outstanding  accomplishments.  During  th3 
past  year  this  service  operated  on  50  receiving  markets 
and  in  shipping  areas  in  most  all  States  under  cooper?-  j 
tive  agreements  with  State  agencies.  During  the  past 
year  the  Bureau’s  inspectors  certified  more  than  400,00 )  ^ 
carloads  of  fruits  and  vegetables. 

The  Produce  Agency  Act  of  1927,  the  Standard  Cor- 
tainer  Act  of  1928,  the  Perishable  Agricultural  Con- 
modities  Act  of  1930,  and  the  Export  Apple  and  Pesr 
Act  of  1933  have  been  administered  since  the  r 
beginning  under  Mr.  Sherman’s  direction. 

Mr.  Sherman  was  born  at  Ash  Grove,  McLean,  Va.,  f 
where  he  now  lives  and  where  he  expects  to  make  h  s  | 
future  home.  j 
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Basic  Prices  on  Canned  Peas 

By  ‘^BETTER  PROFITS”* 


FRIDAY’S  papers  carry  screaming  headlines  in  ads : 
“Corn,  peas,  tomatoes,  green  beans,  five  and  a  half 
cents  per  can,  2’s.”  Another  ad.,  reads,  “Dew 
Kissed  Tomatoes  or  Early  June  Peas,  number  2  cans, 
four  for  twenty-five  cents.”  Remember  last  year’s  peg¬ 
ging  of  prices  by  large  distributive  interests,  and  figure 
I  how  much  you  can  get  for  standard  canned  vegetables 
as  long  as  large  distributors  offer  these  bargains,  and 
I  independent  retailers  figure  they  must  follow  these 
'  advertising  and  merchandising  leads. 

Before  this  is  read,  however,  I  hope  relief  will  be  in 
j  sight.  Yesterday  a  private  source  of  information  wrote 
;  to  subscribers  about  as  follows:  “Bankruptcy  prices 
stop  further  declines  on  Wisconsin  peas.  Strong 
pressure  is  being  brought  to  bear,  with  some  noticeable 
results,  on  weak  sellers,  to  hold  fair  Standard  Alaskas 
at  65  cents  and  top  standard  four  seive  Alaskas  at  70 
cents;  top  standard  three  seive  Alaskas  or  sweets  at 
75  cents.  Then  with  such  bottoms  set,  they  can  go  out 
with  a  radio  and  newspaper  campaign  to  sell  Mr.  and 
1  Mrs.  America  on  1938  quality  Wisconsin  Peas  of  which 
I  there  is  a  record  pack.  You  fellows  who  have  been 
I  looking  for  some  sales  ideas  from  the  canners  them- 

I  selves  ought  to  throw  up  your  hats  and  yell  to  high 

Heaven  if  this  program  ever  develops.  Let  it  come, 
the  sooner  the  better ! 

But  why  must  the  industry  wait  on  Wisconsin?  Why 
do  pea  canners  in  New  York  State,  and  in  the  Tri- 
States,  and  in  the  Far  West  stand  back  and  let  Wiscon¬ 
sin  stand  the  gaff  and  sell  her  peas  in  a  constructive 
nit  mer  while  they  reap  the  benefit  or,  goodness  forbid, 
un  'er-sell  the  base  price  set  by  just  enough  to  get  their 
st(  ks  unloaded  ?  It’s  true  we  have  looked  for  years  to 
Wi  consin  for  leadership  in  the  merchandising  of  exces- 
si\  packs,  but  surely  canners  in  that  state  have  no 
me  oply  on  sound  common  sense.  Every  pea  canner 
in  le  United  States  should  telegraph  the  Secretary  of 
t]  Wisconsin  Canners  Association  offering  to  do  all 
w  in  his  power  to  aid  in  this  far  seeing  campaign  to 
esl  blish  base  prices  on  standard  peas. 

;  far  as  that  is  concerned,  there  is  not  a  canner  in 
the  Zast  or  middle  West  who  can  afford  to  stay  away 

If'  1  helping  the  boys  in  Wisconsin  accomplish  their 
P’  lose.  Peach  canners,  pineapple  packers,  salmon 
fi;  I  es  and  countless  others  are  successfully  getting 
m  ^  f or  their  output  because  they  have  agreed  to  con- 
tri  I  e  equitably  toward  the  common  good.  A  few 
cen  )er  case  assessment  covering  the  pea  pack  would 
pui  '  commodity  over  as  no  other  force  has  done  thus 

M  s  are  bunted  to  submit  selling  plans,  label  designs,  etc., 

*  to  'j:.  ier  Profits”  for  analysis  and  suggestive  criticism.  This 
i  serii.  is  conducted  without  charge.  Mail  your  communicatio7is 
to  ”  :  TTER  PROFITS”  do  THE  CANNING  TRADE,  20 
S.  Gi.i;  Street,  Baltimore,  Md. 


far.  Then  let  the  pea  canners  do  a  job  and  logically, 
tomato  canners,  corn  canners  and  other  lines  will  follow 
leadership  such  as  seems  to  be  in  the  offing.  That  is 
why  I  say  every  canner  ought  to  help  this  movement 
toward  doing  a  constructive  selling  job  in  a  commodity 
temporarily  over-packed  in  certain  grades  and  sizes. 

As  much  as  I  would  like  to  see  the  Wisconsin  canners 
do  this  job  I  really  hope  they  don’t  try  to  do  it  alone. 
It’s  not  any  more  their  funeral  than  it  is  that  of  all  the 
other  vegetable  canners.  In  the  second  place,  an  adver¬ 
tising  campaign  over  the  air  and  in  newspapers  will 
probably  be  set  up  for  them  by  an  agency.  Some  of 
the  leading  lights  in  the  industry  may  even  suggest  the 
agency;  the  copy  writers  will  rush  to  some  canneries, 
ink  will  flow  and  Cronas  will  grind  out,  finally  the  flaw¬ 
less  copy  that  will  cause  housewives  all  over  the  country 
to  rush  to  the  stores  and  demand  Wisconsin  peas !  And 
if  just  this  doesn’t  happen,  the  chances  are  that  next 
year  we’ll  see  no  more  of  community  action  toward 
profitably  disposing  of  an  unweildly  pack. 

The  present  need  is  great.  Why  not  a  salesmanager 
for  the  Wisconsin  canners?  Why  not  a  man  well  versed 
in  selling  corporate  chains  and  independent  dealers 
alike  ?  He  should  be  a  man  who  knows  peas,  and  grades 
in  them ;  he  must  believe  in  quality  packs  first  last  and 
all  the  time.  Above  all  else,  he  ought  to  be  a  man  will¬ 
ing  to  work  like  the  devil  for  some  time  before  he  even 
sees  daylight  ahead  for  the  carrying  out  of  the  ideals  he 
must  have  to  make  his  job  a  success.  Let’s  not  lose 
sight  of  the  fact  that  year  after  year,  one  adverse 
factor  after  another  usually  influences  a  large  pea  pack 
in  any  state,  to  such  an  extent  that  a  national  sales¬ 
manager  would  help  like  the  dickens  to  stabilize  prices 
and  increase  profits.  He  would,  if  the  canners 
interested  would  work  with  him.  This  proposed  cam¬ 
paign,  conceived  from  necessity,  probably  planned 
hurriedly,  and  executed  largely  on  the  spur  of  the 
moment,  if  carried  out  and  backed  up,  even  half 
heartedly,  by  the  majority  of  canners  interested,  will 
do  a  lot  or  should  do  a  lot  toward  causing  Wisconsin 
canners  at  least  to  feel  they  will  be  able  in  the  future 
to  work  more  closely  together  than  they  have  been 
doing  in  the  past. 

However,  the  very  rush  with  which  it  will  be  set  up 
and  put  into  action  precludes  much  possibility  of  its 
being  the  sort  of  campaign  of  which  a  careful  sales 
planner  would  feel  proud.  Even  though  some  time  be 
lost,  and  maybe  a  few  orders,  pea  canners  ought  to  put 
their  sales  house  in  order,  and  at  least  see  what  they 
can  do  toward  marketing  their  combined  packs  under 
a  single  management,  through  a  single  statistical  office 
at  least.  Maybe  it  will  be  too  late  to  do  this  but  thought 
ought  to  be  given  to  the  matter  at  least. 

(Continued  on  page  26) 
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The  Tomato  King  in  Indiana 

Displays  of  Raw  Tomatoes — Tomato  Picking  Contest —Valuable  Prizes 
Everybody  To  Be  Made  Tomato-minded 


Indiana  Canners  Association,  Inc. 

Indianapolis,  Indiana,  Jidij  2S,  19SH 

To  All  Tomato  and  Tomato  Products  Packers: 
Gentlemen : 

Through  the  efforts  of  the  Marion  County  Agricul¬ 
tural  Agent  and  the  fine  cooperation  of  the  Indianapolis 
Chamber  of  Commerce,  it  will  be  possible  for  you  to 
have  commercial  displays  in  leading  window’s  in  down¬ 
town  Indianapolis  the  w’eek  of  August  19-25. 

This  week  will  be  designated  as  Tomato  Week 
throughout  the  entire  state  and  will  be  climaxed  by 
the  State  Picking  Contest,  held  in  Marion  County,  south 
on  Road  31,  east  on  the  county  line  tw’o  miles,  and  one 
half-mile  north,  and  the  Tomato  Show  at  the  Claypool 
Hotel,  on  August  24,  1938. 

We  urge  every  packer  to  take  advantage  of  this 
opportunity,  and  make  arrangements  through  this  office 
for  a  display.  If  it  is  impossible  for  you  to  arrange  for 
an  individual  exhibit,  we  are  making  arrangements 
here  for  a  mass  display,  in  several  locations,  of  tomatoes 
and  products  of  all  canners  in  the  state.  Please  see  that 
at  least  two  cases  of  your  products  are  shipped  to  the 
Claypool  Hotel,  Attention:  Bob  Jackson,  and  we  will 
see  that  they  are  set  up.  For  individual  displays,  the 
packer  will,  of  course,  furnish  all  materials  and  make 
arrangements  to  have  them  set  up.  The  mass  exhibit 
will  be  taken,  later,  to  the  Agriculture  and  Horticulture 
Building  at  the  Indiana  State  Fair  Grounds,  where  it 
will  be  on  display  during  Fair  Week. 

Please  communicate,  immediately,  with  this  office, 
if  you  are  interested  in  individual  or  group  exhibits  the 
week  of  August  19-25. 

Any  suggestions  you  might  have  for  this  display  will 
be  appreciated. 

Let’s  tell  the  world  “INDIANA  TOMATOES 
EXCEL”. 

Indiana  Canners  Association,  Inc. 

Robert  E.  Jackson,  Asst.  Secy. 

Rules  and  Regulations  for  the  Indiana 
State  Tomato  Picking  Contest 

Sponsored  by  the  “Sons  of  the  Soil”,  Indiana  Canners’ 
Association,  Indianapolis  Chamber  of  Commerce,  Junior 
Chamber  of  Commerce,  Farm  Bureau  and  Purdue 
Extension  Department. 

The  contest  will  be  held  at  Mr.  Omer  Green’s  field 
located  south  on  Road  31,  east  on  county  line  two 
miles  and  one-half  mile  north,  August  24,  1938. 

Rules  of  the  Contest 

1.  Each  receiving  station  or  packing  plant  is  eligible 
to  nominate  one  contestant. 


2.  If  more  than  twenty-five  entries  are  made,  all 
conte.stants  will  compete  in  a  semi-final  conte.st 
at  8:00  A.  M.  in  this  regular  field. 

3.  The  twenty-five  highe.st  pickers  will  compete  in 
the  finals  at  10:30  A.  M.  (All  entries  mu.st  be 
.sent  to  one  of  the  members  of  the  contest  com¬ 
mittee  by  Friday,  Augu.st  19,  to  H.  H.  Eickhoff, 
Van  Camp’s,  Inc.,  2002  South  Ea.st  Street,  India¬ 
napolis:  Kenneth  N.  Rider,  Trafalgar:  Ro.scoe 
Fra.ser,  Horticultural  Building,  Purdue  Univer¬ 
sity,  West  Lafayette.) 

4.  Final  contest  will  start  at  10 :30  A.  M. 

5.  Contest  to  be  held  rain  or  shine. 

6.  The  committee  urges  every  factory  to  conduct  a 
local  contest  for  the  purpose  of  creating  interest 
in  better  picking  and  getting  the  best  represen¬ 
tative  for  their  factory  or  loading  station. 

Score  Card  to  be  Used  at  State  Contest 

Each  contestant’s  tomatoes  will  be  weighed,  graded 
and  scored  on  the  following  basis : 

Twice  the  weight  of  No.  1  tomatoes,  plus  the  weight 
of  No.  2  tomatoes,  minus  twice  the  weight  of  the  culls, 
minus  twice  the  weight  of  the  No.  1  tomatoes  left  in  the 
field. 

The  contest  will  last  for  one  hour. 


Prizes 


1st .... 

...$50.00 

11th.... 

...$5.00 

2nd.... 

...  35.00 

12th.... 

....  5.00 

3rd.... 

...  25.00 

13th.... 

....  5.00 

4th.... 

...  15.00 

14th.... 

....  5.00 

5th.... 

...  10.00 

15th.... 

....  5.00 

6th.... 

...  5.00 

16th.... 

....  5.00 

7th.... 

...  5.00 

17th.... 

....  5.00 

8th.... 

...  5.00 

18th.... 

....  5.00 

9th... 

...  5.00 

19th.... 

....  5.00 

10th... 

....  5.00 

20th.... 

....  5.00 

Lunch  at  reasonable  price  on  the  grounds. 

Commercial  Tomato  Show 

Indianapolis,  Indiana,  Claypool  Hotel,  August  2h,  1938. 

Rules  for  Entries 

1.  Tomatoes  shall  be  exhibited  in  five-eight  bushel  - 
hampers. 

2.  Entries  shall  consist  only  of  tomatoes  from  field;  * 
contracted  for  canning  purposes. 

3.  Each  Tomato  Canning  Factory  unit  shall  bi 
entitled  to  enter  three  hampers.  The  three  to  b  3 
entered  shall  be  the  best  three  hampers  selected 
from  each  factory  unit. 
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FOUR  TYPES  FOUR  PRICES 

Tomato  Field  Baskets 

Progressive  canners  everywhere  use  f  baskets  instead  of 
old  fashion  field  crates  because  they  save  time,  labor,  space 
and  money.  Tomatoes  keep  longer  in  Baskets  because  of 
thorough  ventilation.  We  are  the  largest  manufacturers 
in  the  United  States. 

Write  us  for  prices 

PLANTERS  MANUFACTURING  CO^  Inc. 

PORTSMOUTH,  VIRCUNIA 


You  Can’t  Beat  THE  HANSEN  BEET 
\  TOPPER  for  SPEEDY  PRODUCTION 

x 

X 

X 

;  \ 

pUT  a  HANSEN  Beet  'I'opper  on  the  job  and  watrh  things  happen! 
Topping  costs  go  down — timC'Savings  and  profits  go  up.  Because 
iSf  this  cflicient,  durable,  beet  topper  works  FAST.  Up  to  5  tons  of  beets 
topped  per  hour! 


Canners  report  that  next  to  speed,  its  biggest  asset  is  that  it  saves  all 
the  small  beets.  No  more  small  beets  left  in  the  field — the  Hansen 
Beet  Topper  handles  them  all — saves  them  all — large  or  small.  And 
never  cuts  or  bruises.  Write  TODAY  for  complete  list  of  advantages. 


Cedarburg,  Wisconsin  U.S.A. 


HANSEN  CANNING  MACHINENY  CORPORATION 


California  Representative: 

KING  SALES  &  ENGINEER.  CO. 
206-210  First  St.,  San  Francisco,  Cal. 


Seaboard  Representative : 

WM.  T.  HOWETH. 
Lewes,  Del. 


Intermountain  Representative: 

JAMES  Q.  LEAVITT  COMPANY 
905  1st  Secur.  Bk.  BldK.,  Oeden,  Utah 
1955  Ist  Avenue  S.,  Seattle,  Wash. 
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For  Example :  A  canning  firm  with  four  factories 
shall  be  entitled  to  enter  three  hampers  from 
each  of  the  four  factory  districts. 

4.  All  entries  must  carry  the  name  of  the  Individual 
Grower  and  the  Factory  sponsoring  the  entry. 

5.  All  entries  must  be  in  the  Claypool  Hotel  not  later 
than  10  A.  M.,  Wednesday  morning,  August  24th. 
Entries  will  be  received  any  time  after  9  A.  M., 
Tuesday,  August  23rd. 

Prizes 

For  the  Best  Hampers  of  Tomatoes 

1st  Prize  . $50.00 

2nd  Prize  .  30.00 

3rd  Prize  .  20.00 

4th  Prize  . 15.00 

5th  Prize  .  10.00 

6th  to  20th  Place .  5.00  Each 

• 

KRAUT  IS  A  HOT  WEATHER  DISH 

The  National  Kraut  Packers  Association 
Clyde,  Ohio,  July  22,  1938 

N  calling  on  a  number  of  jobbers  today,  I  was 
impressed  by  a  remark  which  seems  common 
to  all.  “What  are  you  doing  around  here: — 
its  too  hot  for  Sauerkraut.” 

Now  a  few  years  ago,  few  jobbers  would  have  made 
such  a  statement.  They  knew  that  Kraut  was  a  delicious 
and  cooling  summer  food.  I  think  the  fact  that  a  new 
crop  of  consumers,  grocers,  grocery  clerks  and  jobbers’ 
buyers  have  grown  up,  is  responsible  for  the  fact  that 
this  important  factor  in  stimulating  summer  sales  has 
been  forgotten. 

We  have  no  money  for  advertising  at  present,  and 
it  is  too  late  to  form  any  program  if  we  had,  but  there 
are  a  few  things  we  can  each  do  which  will  help  revive 
this  summer  business.  We  can  bulletin  our  sales  repre¬ 
sentatives  with  a  letter  and  a  booklet.  We  can  order 
kraut  salad  the  next  time  we  eat  at  a  hotel  or  restau¬ 
rant.  (Better  memorize  a  recipe.) 

Remember  that  one  order  opens  a  can  and  may  lead 
to  the  item  being  featured  on  their  menu  the  next  meal. 

We  can  plan  to  feature  at  least  one  salad  recipe  on 
our  next  order  of  labels.  And  we  can  spread  our  own 
favorite  recipe  by  word  of  mouth  among  our  friends. 
No  one  is  going  to  blow  our  horn  for  us;  we  must  do 
our  own  tooting.  You  will  be  surprised  at  the  number 
of  people  to  whom  you  can  pass  the  word  along  without 
becoming  a  bore. 

We  find  the  following  simple  recipe  meets  with  favor 
everywhere : 

Take  a  serving  portion  of  kraut  as  it  comes  from  the 
can  or  keg  and  put  on  two  heaping  tablespoonsful  of 
crushed  pineapple,  and  serve  with  or  without  mayon¬ 
naise. 

If  the  restaurant  or  hotel  doesn’t  have  pineapple, 
request  canned  peaches  or  pears  instead.  Anyway  ask 
for  it.  Let’s  see  how  it  works. 

R.  E.  Duncan,  President. 


FLORIDA  CANNED  CITRUS  IN 
RADIO  CAMPAIGN 

Broadcast  and  Magazine  Schedules  Added  to  Newspaper  Ads 
By  Florida  Industry. 

COAST-TO-COAST  parade  of  76  of  the  country’s 
most  powerful  radio  stations,  situated  in  the 
vital  market  and  distribution  centers  of  the 
country,  will  tell  a  nation-wide  audience  of  consumers 
about  Florida  canned  citrus  every  week-day  during  the 
entire  month  of  August,  according  to  an  announcement 
by  L.  W.  Marvin,  Advertising  Manager  of  the  Florida 
Citrus  Commission.  The  air-waves  campaign,  first  of 
its  kind  for  the  industry,  began  on  August  1st  and 
follows  the  intensive  newspaper  advertising  campaign 
used  during  the  past  several  months  on  the  fresh  fruit. 

Magazines  are  also  telling  the  story  of  Florida  canned 
grapefruit  sections  and  juice,  orange  juice  and  the 
blended  product,  with  continued  advertising  scheduled 
in  16  of  the  largest  national  publications.  The  combined 
circulation  of  these  magazines  amounts  to  37,126,309 
and  will  combine  with  the  broadcasting  set-up  to 
establish  a  new  high  in  national  food  promotion. 

Never  before,  said  Mr.  Marvin,  has  such  broad  sup¬ 
port  been  given  to  a  Florida  canned  citrus  campaign. 
Organized  retail  groups,  both  independents  and  chains, 
will  concentrate  on  special  selling  events  during  all  of 
August.  Over  1,000,000  store  display  pieces  have 
already  been  ordered  by  retailers  all  over  the  country. 


THE  CLASS  KITCHEN 

Sponsored  by  Glass  Container  and 
Closure  Manufacturers 

Anew  merchandising  tool  for  food  packers  and 
their  retailers  has  just  been  established  by  the 
opening  in  July  of  a  modern  completely  equipped 
experimental  kitchen  by  the  Glass  Container  Associa¬ 
tion.  Known  as  the  Glass  Kitchen,  it  will  be  devoted  to 
the  assembling  of  all  useful  data  on  glass  containers 
and  their  closures  and  the  products  packed  in  them, 
developed  primarily  from  the  consumer’s  point  of  view. 

Occupying  a  remedied  penthouse  in  mid-town  New 
York,  the  Glass  Kitchen  consists  of  both  a  gas  and  ar 
electric  cooking  unit,  each  completely  equipped  with 
storage  and  refrigeration  space.  These  are  the  nucleui- 
of  a  layout  which  follows  the  best  practice  of  moderi 
kitchen  design,  and  provides  every  facility  for  practi¬ 
cal  investigation  of  food  problems.  The  Kitchen  anc 
its  staff  will  be  under  the  direction  of  Miss  Margare- 
Sawyer,  who  was  for  a  long  time  Director  of  the  Con 
sumer  Service  Department  of  the  General  Foods  Cor¬ 
poration  and  prior  to  that.  Director  of  The  Nutrition 
Service  of  The  American  National  Red  Cross.  He  * 
background  in  the  consumer  approach  to  food  problem  5 
has  already  been  invaluable  in  the  planning  and  organi¬ 
zation  of  the  Glass  Kitchen. 
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Machine 

nge  of  can  sizes 


"It  haa  everything  with  half  the  parte” 

WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturere 

Westminster,  Maryland,  U.S.A. 

DOMESTIC  DISTRIBUTORS — A.  K.  Robins  &  Company,  Inc.,  Baltimore, 
Md.;  Chisholm-Ryder  Company,  Inc.,  Niagara  Falls,  N.  Y.;  Berlin  Chap¬ 
man  Company,  Berlin,  Wis.;  Willard  Machinery  Company,  Los  Angeles, 
Calii.;  Duncan  Equipment  &  Supply  Co.,  Seattle,  Wash. 

CANADIAN  DISTRIBUTOR — ^The  Brown  Boggs  Foundry  &  Machine  Co., 
Ltd.,  Hamilton,  Canada. 

FOREIGN  DISTRIBUTOR — Ateliers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp,  Belgium,  manufacturers  for  Continental  Europe. 


KEEP  YOUR  INSURANCE 
ABREAST  OF  YOUR  RISING 
VALUES 

YOU  CAN  DO  THIS 
AUTOMATICALLY 
WITHOUT  EXTRA  COST 

through 

CANKERS  EXCHANGE  SUBSCRIBERS 
WARNER  INTER -INSURANCE  BUREAU 

LANSING  B.  WARNER,  Incorporated 

540  N.  Michigan  Ave.,  CHICAGO 


High  Speed 

CANNING  MACHINERY 

made  of  the  best  metals 

SYRUPERS  for  Fruits 

FILLERS  for  Soups,  Juices, 
Puree,  Ketchup,  Oil  and  Beer 

UNIT  ROLLER  EXHAUST 
BOXES,  any  capacity 
all  sizes  of  cans. 

SAFE  -  T  -  CLUTCHES 
NEVER  -  MISS  TIMERS 

E.  J.  JUDGE 

Canning  Machinery 
ALAMEDA,  CALIFORNIA 


HEX-RO  CLEANER 

for  WHOLE-GRAIN  CORN 

assures  to  the  user  a  nice  clean  pack  of  higher 
quality  and  a  resulting  higher  price  for  the  canned 
article. 

Aek  for  explanation 

THE  SINCLAIR-SCOTT  COMPANY 

"The  Original  Grader  Haute” 

BALTIMORE.  MARYLAND 
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THE  CONDITION  OF  CROPS 

As  Reported  by  CANNERS* 


TOMATOES 

GREEN  FOREST,  ARK.,  July  29,  1938 — The  crop  for 
canning  is  about  80  per  cent  of  perfect,  having  suffered 
some  in  the  past  ten  days  from  drought  and  heat. 
Having  showers  today,  and  with  favorable  weather 
from  now  on,  ought  to  have  about  a  normal  pack, 
which  we  have  not  had  for  the  past  four  years.  Acreage 
in  this  vicinity  is  about  normal.  About  the  only  crop 
that  is  grown  for  canning  in  this  vicinity. 

CONVERSE,  IND.,  July  30,  1938 — Heavy  rain  on  Tues¬ 
day  afternoon  and  night  with  high  wind  which  did  some 
damage.  Altogether  too  much  moisture  for  a  good 
crop.  Beginning  to  see  some  signs  of  wilt  in  fields. 
Plants  now  blooming  nicely,  but  with  hot  dry  weather 
in  August,  feel  that  we  will  have  conditions  similar  to 
1937. 

ELWOOD,  IND.,  July  28,  1938 — We  think  70  per  cent 
would  easily  cover  the  condition  of  our  crop.  Many  of 
the  growers  think  the  condition  is  not  as  good  as  ten 
days  ago.  Some  disease  in  the  vines  and  too  much  rain 
for  three  or  four  weeks  after  planting  are  some  of  the 
contributing  factors.  Our  acreage  is  reduced  and  figure 
the  crop  prospect  is  30  per  cent  less  than  normal. 

ELWOOD,  IND.,  July  30,  1938 — It  has  been  rather  dry 
and  hot  for  past  two  weeks  and  plants  began  to  need 
rain.  A  nice  shower  on  Wednesday  and  Thursday  has 
helped  the  situation  for  awhile.  Still  expecting  a  fair 
crop. 

KNIGHTSTOWN,  IND.,  July  30,  1938 — Weather  condi¬ 
tions  ideal.  Late  patches  looking  fair,  but  early  patches 
declining  rapidly.  Probably  few  light  runs  in  August, 
but  expect  no  peak  before  first  week  in  September  at 
best. 

LAFAYETTE,  IND.,  July  30,  1938  —  Expect  to  get 
tomatoes  from  30  per  cent  of  acreage,  which  was 
planted  early,  about  August  10th.  Balance  of  acreage 
two  or  three  weeks  later.  Some  defoliation  in  early 
fields.  Two  rains  this  week. 

MT.  SUMMIT,  IND.,  July  23,  1938 — Shown  good  growth 
recently.  Better  color  is  evident.  Pack  as  a  whole  will 
be  late. 

UNDERWOOD,  IND.,  July  30,  1938 — Doing  fairly  well 
in  this  section.  Have  started  packing  this  week.  Rain 
is  needed  for  upland  tomatoes. 

WATERLOO,  IND.,  July  30,  1938 — Conditions  ideal  and 
we  are  in  hope  of  a  normal  crop.  Seems  to  be  a  good 
setting  of  fruit. 

SHERWOOD,  MD.,  July  30,  1938 — Rains  for  the  past 
ten  days,  and  we  mean  rains,  not  showers,  have  played 
havoc  with  the  late  crop  especially.  Do  not  expect  more 
than  50  per  cent  yield  compared  with  normal  years. 

NEWARK,  N.  Y.,  August  1,  1938 — Acreage  about  nor¬ 
mal.  Prospects  point  to  an  excellent  yield,  although 
we  are  having  plenty  of  rain,  and  while  there  is  a  fine 
set  of  tomatoes  on  the  plants,  there  is  still  time  for 


damage  to  the  crop.  We,  however,  do  anticipate  a 
normal  yield. 

BRADFORD,  OHIO,  July  28, 1938 — Plants  in  this  vicinity 
looking  very  nice.  Excessive  moisture  has  pushed  late 
plantings  ahead  until  they  are  only  slightly  behind  early 
settings.  Have  experienced  some  damage  from  leaf  rot 
on  low  lying  fields  due  to  excessive  moisture.  Also  some 
scald  from  the  ground  up  due  to  a  hot  sun  immediately 
after  a  rain.  Have  prospects  for  a  normal  yield  unless 
rains  continue  through  picking  season,  which  may 
materially  curtail  yield. 

DELTAVILLE,  VA.,  August  1,  1938 — 60  per  cent  of  our 
acreage  has  been  flooded  out  and  will  be  abandoned. 
The  other  40  per  cent  has  been  considerably  hurt.  Our 
pack  will  not  be  over  30  per  cent  normal. 

CORN 

NOBLESVILLE,  IND.,  July  28,  1938 — Trees  were  up¬ 
rooted,  corn  damaged  extensively  and  silos  and  small 
buildings  destroyed  yesterday  when  a  heavy  wind  and 
rain  storm  swept  down  on  this  area. 

NORTH  BAY,  N.  Y.,  August  1,  1938 — Condition  80  per 
cent. 

SOUTH  CHARLESTON,  OHIO,  August  2,  1938 — Acreage 
50  per  cent;  prospective  yield  75  per  cent. 

WILMINGTON,  OHIO,  August  3,  1938  —  Sweet:  Con¬ 
tracted  acreage  reduced  40  per  cent.  Nearly  100  acres 
lost  in  recent  floods.  Balance  of  acreage  normal. 

BEANS 

GREEN  FOREST,  ARK.,  July  29,  1938 — Green:  A  few 
grown  for  canning. 

NORTH  BAY,  N.  Y.,  August  1,  1938 — Green  and  Wax: 
Condition  90  per  cent. 

MERRILL,  wis.,  July  27, 1938 — Wax  and  Green  String- 
beans:  Crop  does  not  look  as  good  as  last  year.  Yield 
probably  won’t  be  much  over  one  ton  to  the  acre. 

OTHER  ITEMS 

NEWARK,  N.  Y.,  August  1,  1938 — Beets:  Do  not  have 
figures  as  to  acreage  comparison  with  other  years,  but 
would  think  about  the  same  in  this  locality.  Crop  pros¬ 
pects  look  good  with  some  crops  practically  ready  for 
harvest  now.  Canners  1937  surplus  carry-over  still 
fairly  heavy  and  no  one  seems  anxious  to  buy  these 
early  ones  from  the  growers. 

Raspberries:  Pack  just  completed.  Would  estimate 
the  crop  at  about  50  per  cent,  with  many  berries  going 
on  to  the  market  as  fresh  ones.  1937  surplus  cleaned 
up  and  we  are  looking  for  a  rising  market  on  this  item. 

*Canners  or  their  fieldmen  are  urged  to  make  frequent  reports 
cn  the  condition  of  their  crops  to  keep  this  column  up  to  the 
minute.  Address  your  communications  to  THE  CANNING 
TRADE,  20  S.  Gay  Street,  Baltimore,  Md. 

(Continued  on  page  26) 
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FIVE 
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TOPS  IN 
QUALITY 


FOR  TOMATO  PICKING 


The  FOOD  MACHINERY  CORPORATION  name  plate 
on  a  piece  of  canning  equipment  or  a  machine  is  a  guaran* 
tee  that  quality  is  of  the  highest — and  that  it,  in  turn,  will 
produce  highest  quality  for  the  canner  employing  it. 


Have  met  the  test  of  the  canning  industry. 
Strong  and  ruggedly  constructed,  will  last 
longer.  Ask  for  samples. 


The  largest  manufacturers  of  canners 
%  field  hampers  in  the  world. 


Sprague-Sells 
Super  Pulper! 

Pulps  by  both  pressure 
and  centrifugal  force. 
Increases  yield,  gives 
better  quality.  Capa¬ 
city  almost  unlimited. 


Sprague-Sells 
Super  Finisher 

Has  enormous  capaci¬ 
ty;  gives  extra  smooth 
results,  resulting  in 
highest  prices  for  your 
products. 


Two  real  profit  winners!  All  waste  is  eliminated — they 
utilize  the  last  ounce  of  usable  material  fed  to  them. 

These  modem  quality  machines  increase  the  yield  from  5% 
to  9%.  All  machines  quickly  convertible  for  either  pulp¬ 
ing  or  finishing — in  but  a  few  minutes. 

Mail  coupon  for  complete  inforihation  on  these  machines. 

Modern  Canning  Equipment  for  All  Food  Products 
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Actual  scene  in  a  grapefruit  can¬ 
ning  plant  from  which  a  diarama 
was  made  for  Florida’s  Exhibit  in 
the  1939  New  York  World’s  Fair. 


GRAMS  of  INTEREST 


LOUDON  PACKING  COMPANY,  Terre  Haute,  Indiana, 
was  on  July  30th  still  tied  up  with  a  strike  with  nine 
engineers  out,  holding  up  all  production  for  the  preced¬ 
ing  eight  days.  No  further  word  of  a  settlement  has 
been  received. 

• 

LINK-BELT  COMPANY  announces  that  William  W.  Bond 
has  been  appointed  western  sales  manager  of  the  posi¬ 
tive  drive  division,  with  headquarters  at  the  Dodge 
plant  in  Indianapolis,  to  succeed  G.  Howard  Burkholder, 
deceased.  Mr.  Bond  has  been  in  the  company’s  employ 
since  1911,  first  serving  in  the  engineering  department 
at  the  Philadelphia  plant.  For  the  last  15  years  he  has 
been  engaged  in  the  sale  of  roller  chain  drives.  Coinci- 
dently  with  Mr.  Bond’s  promotion,  Ralph  S.  Dyson,  for 
many  years  manager  of  stock  silent  and  roller  chain 
drives  through  distributors,  will  also  head  up  roller 
chain  sales  to  duplicate  machinery  manufacturers.  Mr. 
Dyson  entered  the  company  employ  in  1899. 

B.  GELFORD,  4931  Wissabickon  Avenue,  Philadelphia, 
Pennsylvania,  is  considering  entering  into  the  business 
of  packing  dog  food  and  is  seeking  information  on  the 
necessary  equipment  and  prices.  , 

Readers  are  requested  to  advise  this  journal  of  any  contem¬ 
plated  changes  in  factory  or  equipment  or  other  personal  notes 
of  interest.  Address  communications  to  THE  CANNING 
TRADE,  20  S.  Gay  Street,  Baltimore,  Md. 


THE  STATE  OF  MAINE  has  begun  an  experimental 
inspection  service  on  green  beans  for  canning  in  co¬ 
operation  with  the  Bureau  of  Agricultural  Economics, 
similar  to  the  inspection  service  provided  on  corn  for 
canneries,  which  has  been  conducted  for  the  past  three 
years.  These  services  are  for  the  purpose  of  giving 
canners  a  quality  basis  for  paying  their  growers. 

• 

CALIFORNIA  CANNERS  have  donated  fruit  juices  to  be 
served  during  “Fruit  Juice  Hour”  at  the  forthcoming 
national  convention  of  the  W.C.T.U.  at  San  Francisco. 
Space  in  Larkin  Hall  in  Exposition  Auditorium  will 
be  devoted  to  a  display  of  fruit  juices  for  beverage 
purposes  and  their  use  will  be  strongly  stressed. 


THE  AMERICAN  SPICE  TRADE  ASSOCIATION  has 
announced  the  appointment  of  Crosby  Gaige,  noted 
gourmet  and  radio  commentator  on  food  and  cooking,  as 
“Adviser  on  Flavor”,  who  will  continue  and  expand  the 
Association’s  program  for  increased  use  of  spices. 
Simultaneously,  the  Association  announced  the  appoint¬ 
ment  of  Publicity  Associates,  Empire  State  Building, 
New  York  City,  as  public  relations  counsel  to  assist  Mr. 
Gaige  in  the  spice  campaign. 


J/zVASOA' 
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B.  H.  KROGER,  founder  of  the  Kroger  Grocery  and 
Baking  Company  chain,  died  at  Wianno,  Massachusetts, 
on  July  21st,  at  the  age  of  78  years.  He  is  survived  by 
his  widow. 


CRCO  BEAN  SNIPPERS 


•  Increase  Speed 

•  Increase  Quality 

•  Decrease  Costs 


THE  STRIKE  of  workers  in  the  plants  of  the  American 
Can  Company  in  California,  in  effect  since  June  23rd, 
came  to  an  end  late  in  July. 


F.  H.  WOODRUFF  &  SONS,  Milford,  Connecticut,  seed 
growers,  which  for  the  past  35  years  has  operated  as  a 
partnership,  was,  on  August  1st,  succeeded  by  a  cor¬ 
poration,  namely  F.  H.  Woodruff  &  Sons,  Inc.  No 
changes  are  being  made  in  control,  ownership,  manage¬ 
ment  or  personnel  at  this  time,  nor  are  any  contem¬ 
plated.  The  officers  who  are  also  the  directors  are: 
President,  Wm.  H.  Woodruff ;  Vice-President  and 
Treasurer,  Harold  F.  Woodruff ;  Vice-President,  Frank 
H.  Bindley ;  and  Secretary,  Morris  W.  Abbott. 


Proven  By  Every  Test 

75%  increased  capacity  on  graded  beans — positive  shearing 
action — 85%  less  wearing  parts  in  the  knife  mechanism  — 
greater  and  more  uniform  flow  through  the  spiral  channels — all 
make  the  CRCO  Fancipak  the  industry’s  outstanding 
snipper. 

Send  for  complete 

Catalog  1^0.  381.  § 

Over  172  pages.  mi  i  i  ii  i 


0.  A  wiRKKALA,  Vice-President  and  Treasurer  of  the 
Columbia  River  Packers  Association,  Astoria,  Oregon, 
died  recently  of  a  heart  attack.  Mr.  Wirkkala  had 
been  with  the  Association  for  the  past  35  years. 


Comjjanif,  Incorporated 
NlttGHRR  fRLLS.  N.V. 


SEATTLE,  WASH. 
COLUMBUS.  WIS. 
INDIANAPOLIS,  IND. 
NIAGARA  FALLS,  CAN. 
A.  K.  Robins  &  Co.,  Inc. 

Baltimore,  Md. 
James  O*  Leavitt  &  Co. 
Ogden,  Utah 


THE  THIRTEENTH  ANNUAL  FOOD  SHOW,  sponsored  by 
the  San  Francisco  Association  of  Retail  Grocers,  will 
be  held  in  the  Exposition  Auditorium,  October  8th 
to  15th. 


GAMSE  LITHOGRAPHING  COMPANY,  Baltimore,  is  dis¬ 
tributing  sets  of  beautifully  lithographed  blotters,  each 
showing  a  different  vignette  of  fruits  and  vegetables, 
and  which  give  testimony  of  the  quality  work  this  firm 
is  prepared  to  execute  on  canners’  labels. 


ALL  RECORDS  for  a  day’s  receipt  of  tuna  at  San  Diego, 
California  were  broken  July  27th,  when  canners  took 
over  the  cargoes  of  24  fishing  boats  amounting  to  2250 
tons,  valued  at  $240,000. 


JAMES  STOOPS,  President  and  General  Manager  of 
Stoops  Packing  Company,  Van  Wert,  Ohio,  who  recently 
has  not  been  feeling  just  up  to  par,  on  July  27th  entered 
'  he  Mayo  Brothers  Clinic  at  Rochester,  Minnesota,  for 


CANCO’S  MR.  STURDY  SPEAKS 

August  8 — Saranac  Lake,  N.  Y.,  Kiwanis  Club,  at  6:00  P.  M. 
August  9 — Saranac  Lake,  N.  Y.,  Rotary  Club,  at  noon. 
August  9 — Lake  Placid,  N.  Y.,  Kiwanis  Club,  at  6:00  P.  M. 
August  10 — Plattsburg,  N.  Y.,  Rotary  and  Kiwanis  Clubs  at 
noon. 

August  17 — New  Rochelle,  N.  Y.,  Rotary  Club,  at  6:00  P.  M. 
August  18 — Northport,  N.  Y.,  Rotary  Club,  at  noon. 
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With  Canned  Foods  Distributors 

By  “OBSERVER” 

Special  Correspondent  of  "The  Canning  Trade” 


ADVERTISED  FOODS  DRIVE 

ATIONALLY  ADVERTISED  BRANDS 
WEEK”  has  been  designated  by  the  Associated 
Grocery  Manufacturers  of  America,  Inc.,  for 
celebration  during  the  week  of  February  9  to  18,  1939, 
according  to  announcements  this  week  by  Paul  S. 
Willis,  President. 

“It  seems  appropriate  that  a  special  time  be  set  aside 
in  which  to  pay  tribute  to  the  fine  progress  which  has 
been  made  by  the  manufacturers  and  distributors  of 
food  and  grocery  products  in  this  country,  and  in 
recognition  of  the  splendid  contributions  continuously 
made  in  raising  standards  of  living  while  at  the  same 
time  lowering  costs  to  the  consuming  public,”  Mr. 
Willis  said,  in  announcing  the  recent  action  taken  by 
the  association’s  board  of  directors. 

“It  is  anticipated  that  this  celebration,  while  paying 
tribute  to  the  grocery  manufacturing  industry,  will 
undoubtedly  prove  a  spur  to  business  in  general,  giving 
impulse  to  the  country’s  entire  world  of  allied  indus¬ 
tries  which  supply  the  grocery  industry  with  equip¬ 
ment,  raw  materials  and  transportation,  as  well  as  to 
the  manufacturers  and  distributors,”  Mr.  Willis  added. 

Nationally  Advertised  Brands  Week,  celebrated  last 
February,  went  far  to  prove  consumer  interest  in  such 
a  celebration,  he  pointed  out,  for  it  is  well  to  remember 
that  one  third  of  every  dollar  spent  by  the  consumer 
in  retail  establishments  goes  for  food  and  beverages 
and  consumers  are  increasingly  interested  in  what  the 
industry  produces  and  markets. 

Mr.  Willis  pointed  out  that  the  factories  of  America’s 
manufacturers  rank  among  the  finest  in  the  world. 
“Products  that  are  nationally  recognized  are  manu¬ 
factured  under  sanitary  conditions,  with  the  finest  pos¬ 
sible  equipment,  and  with  utmost  care  and  attention 
directed  to  tastiness,  nutrition,  convenience,  economy, 
etc.  Research  departments,  expertly  manned,  are  con¬ 
stantly  working  to  make  old  products  better  and  to 
create  new  ones,”  he  said. 

“Distributors,  likewise,  have  made  and  continue  to 
make  important  contributions  to  this  general  progress 
by  developing  more  attractive  stores,  improving  mer¬ 
chandising  methods,  bettering  displays  and  increasing 
efficiency;  all  of  which  results  in  lower  prices  and 
increased  purchasing  power.” 

The  grocery  manufacturers  association  and  members 
individually  will  take  active  part  in  helping  to  insure 
the  success  of  the  1939  Nationally  Advertised  Brands 
Week,  and  will  cooperate  with  grocery  distributors  in 
every  possible  way  in  directing  the  attention  of  the 
consuming  public  toward  progress  made  in  better  serv¬ 
ing  them,  according  to  the  AGMA  spokesman. 


WHOLESALE  PRICES  STEADY 

STEADY  undertone  developed  in  wholesale 
grocery  prices  during  July,  according  to  the 
monthly  index  compiled  for  the  National-Ameri- 
can  Wholesale  Grocers’  Association.  The  index  was  un¬ 
changed  from  June,  although  normally  it  declines  0.6 
per  cent  in  July.  A  typical  bill  of  wholesale  groceries 
gives  an  index  of  75. — for  July.  The  average  for  1921 
is  taken  as  100  in  this  compilation.  The  July  figure 
was  16.1  per  cent  below  that  for  the  corresponding 
month  a  year  ago.  Declines  were  shown  in  average 
prices  for  cottonseed  oil,  Santos  coffee,  dried  beans, 
pink  salmon,  lard,  and  cornmeal,  with  advances  on 
sugar,  tomatoes,  peaches,  red  salmon,  and  flour. 

The  index  is  based  on  a  list  of  24  representative 
grocery  items,  the  daily  quotations  of  which  are 
averaged,  a  weight  being  given  to  each  according  to  its 
importance  in  the  sales  of  an  average  grocer. 

• 

WHAT  BUSSINESS  HAS  DONE  TO  AID 
SOCIAL  SECURITY  ACT 

STATEMENT  issued  by  the  Social  Security 
Board  concerning  the  progress  made  during  the 
three  years  since  the  Social  Security  Act  was 
signed  (August  14,  1935)  emphasizes  the  fact  that 
businessmen  played  an  important  part  in  formulating 
the  Social  Security  program  and  have  aided  materially 
in  the  administration  of  insurance  measures  of  the  Act. 

A  study  of  ways  and  means  of  improving  the  Federal 
Old-Age  Insurance  system  is  now  being  made  by  the 
Advisory  Council  on  Social  Security.  The  Council, 
consisting  of  Marion  B.  Folsom,  Treasurer,  Eastman 
Kodak  Company;  Walter  D.  Fuller,  President,  Curtis 
Publishing  Company;  Jay  Iglauer,  Vice-President, 
Halle  Brothers  M.  Albert  Linton,  President,  Provident 
Mutual  Life  Insurance  Company;  E.  R.  Stettinius,  Jr., 
Chairman  of  the  Board,  U.  S.  Steel  Corporation ;  and 
Gerard  Swope,  President,  General  Electric  Company, 
has  reached  a  definite  conclusion  regarding  one  highly 
important  point,  and  has  made  the  following  announce¬ 
ment: 

“The  members  of  the  Council,  regardless  of  differing 
views  on  other  aspects  of  the  financing  of  old-age  insur¬ 
ance,  are  of  the  opinion  that  the  present  provisions 
regarding  the  investment  of  the  moneys  in  the  old-age 
reserve  account  do  not  involve  any  misuse  of  the 
moneys  or  endanger  the  safety  of  these  funds.” 

The  Council  has  recommended  the  extension  of  the 
old-age  insurance  system  to  cover  employees  of  national 
banks  and  State  banks  which  are  members  of  the 
Federal  Reserve  System;  seamen,  and  employees  of 
non-profit  religious,  charitable,  and  educational  institu¬ 
tions.  In  addition,  the  Council  has  stated  that  the 
system  should  be  extended  as  rapidly  as  feasible  to 
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include  additional  groups  now  excluded  and  has  re¬ 
quested  the  Social  Security  Board  for  data  to  aid  it  in 
its  study  of  possible  methods  of  extending  coverage  to 
include  farm  labor,  domestic  employees  and  self- 
employed  workers. 

A  thoroughgoing  study  has  been  started  to  find  ways 
of  improving  and  simplifying  the  Federal-State  system 
of  unemployment  insurance.  This  project  is  being 
carried  out  by  the  Board,  the  individual  State  agencies, 
and  the  Inter-state  Conference  of  Unemployment  Com¬ 
pensation  Agencies.  Representing  business  in  this 
undertaking  are  the  employer  members  of  the  State 
administrative  agencies  and  their  advisory  committees. 
In  addition,  the  Board  is  consulting  other  informed 
representatives  of  employers. 

It  is  pointed  out  that  improvements  already  have  been 
effected  in  the  administration  of  both  old-age  and 
unemployment  insurance  programs. 

The  new  form  SS-la,  devised  for  the  use  of  employers 
in  making  tax  returns  and  reports  of  wages  paid  in 
1938,  thereafter,  under  the  old-age  insurance  system, 
is  beneficial  to  employers  and  to  the  Federal  Govern¬ 
ment.  It  combines  three  forms — SS-1,  SS-2,  and  SS-2a 
— used  for  1937.  In  place  of  14  reports  filed  by 
employers  for  1937  on  the  old  forms,  only  four  reports 
a  year  on  the  new  form  are  now  required. 

Forty-one  States,  Hawaii,  and  Alaska  have  accepted 
a  uniform  plan  for  the  payment  of  unemployment 
insurance  benefits  to  multi-State  workers.  Under  this 
plan  an  employee  may  move  from  the  State  in  which 
he  earned  benefit  rights  and  still  receive  his  benefits 


from  that  State.  The  unemployment  insurance  agency 
in  the  State  in  which  he  is  located  will  act  as  agent  in 
paying  his  benefits. 

In  the  short  period  of  three  years,  the  10  distinct  but 
closely  related  programs  of  the  Social  Security  Act 
have  come  into  full  force  and  operation  on  practically 
a  Nation-wide  scale.  All  of  them  except  old-age  insur¬ 
ance  are  administered  by  the  States  with  Federal  co¬ 
operation  and  aid. 

Since  the  Federal  old-age  insurance  program  became 
effective  on  January  1,  1937,  more  than  39,500,000 
accounts  have  been  established  for  industrial  and  com¬ 
mercial  workers.  Payments  of  m.onthly  benefits,  which 
will  begin  in  January  1942,  will  range  from  $10  to  $85 
for  qualified  employees.  Single  cash  payments,  equal 
to  31/2  per  cent  of  wages  received  in  covered  employ¬ 
ment  since  1936,  have  been  made  since  January  1937. 
By  June  30,  1938,  these  payments  totaled  almost 
$6,000,000. 

Today  all  States,  the  District  of  Columbia,  Alaska, 
and  Hawaii,  have  unemployment  insurance  laws 
approved  under  the  Social  Security  Act.  It  is  estimated 
that  over  25,500,000  workers  have  been  employed  in 
jobs  covered  by  State  unemployment  compensation 
laws.  By  April  1938,  25  States  were  paying  unemploy¬ 
ment  insurance  benefits.  Benefits  became  payable  in 
3  additional  States  in  July  1938,  and  will  become  pay¬ 
able  in  the  remainder  of  the  States,  Alaska  and  Hawaii 
within  the  next  year.  During  the  first  6  months  of 
1938  nearly  $180,000,000  was  paid  in  benefits  to  un¬ 
employed  workers. 


Congratulations  to 


The  Canning  Trade 


on  its  60th  Birthday 


TERMINAL  WAREHOUSE  CO. 
Terminal  Field-Warehouse  Co. 
BALTIMORE.  MARYLAND 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


SITUATIONS  WANTED 


CONSOLIDATED  OFFERS:  1  Solid  nickel,  jacketed,  agitated 
Vacuum  Pan,  100  gal.  MISCELLANEOUS:  Copper  and 
aluminum  Cooking  Kettles;  Retorts;  Can  and  Bottle  Labelers; 
Glass  Lined  Tanks;  Pumps;  Vacuum  Pans,  etc.  A-1  condition. 
Quick  delivery.  We  buy  and  sell  from  a  single  item  to  a  com¬ 
plete  plant.  Consolidated  Products  Co.,  Inc.,  18-20  Park  Row, 
New  York  City. 


FOR  SALE — Sewage  or  Disposal  Plants  and  equipment  for 
chlorinating  polluted  water.  Write  us  in  regard  to  the  only 
nationally  accepted  sewage  screen  for  waste  disposal ;  also  regard¬ 
ing  equipment  for  chlorinating  waste  cannery  water.  We  can 
help  you  conform  with  state  laws  at  little  expense.  A.  K.  Robins 
&  Co.,  Inc.,  Baltimore,  Md.  Manufacturers  of  canning  machinery. 


FOR  SALE — 18  Coons  Double  Apple  Peelers;  1  Myers  Deep 
Well  Pump,  24"  stroke,  4%x40"  cylinder;  2  Cameron  Horizontal 
Boiler  Pumps,  cylinder  5x4x7";  1  Beach  Russ  No.  9  Compound 
High  Vacuum  Pump;  1  Kiefer  Visco  Filling  Machine  for  Butters, 
Jams  and  Jellies;  1  Van  Atta  Hydraulic  Cider  Press  Pump  for 
18"  press;  1  Anderson-Barngrover  500  No.  10  Cooker  and  500 
No.  10  Cooler;  1  100  H.P.  Ames  Steam  Engine;  1  Stainless  Steel 
Heater  for  making  juice  without  condensation.  Above  equip¬ 
ment  in  good  condition  and  at  attractive  prices  for  quick  sale. 
The  C.  H.  Musselman  Co.,  Biglerville,  Pa. 


FOR  SALE — 1  Monitor  Bean  Grader  No.  5,  grades  5  sizes; 

1  Chisholm-Ryder  large  Snipper;  1  Burt  Adjustable  Labeler; 

2  Wisconsin  Washers;  2  Sprague-Sells  Retorts;  1  Sterling  Beet 
Peeler.  Canning  Machinery  Co.,  Berlin,  Wis. 


FOR  SALE — 1  Sprague  Universal  Corn  Cutter,  1936  model, 
belt  drive,  whole-grain  cutting  heads  only,  complete  with  tools 
and  parts.  Address  Box  A-2318  c/o  The  Canning  Trade. 


FOR  SALE — Two  Hydraulic  Presses,  complete.  Make  us  an 
offer.  Edwin  Fallas  &  Co.,  Lowell,  Mich. 


To  assist  you — 


Readers  will  find  the  Where  to  Buy 
Section  helpful  in  locating  firms  to 
supply  specific  needs. 

Consult  these  advertisers. 


WANTED — Position  as  Superintendent  or  Food  Chemist. 
Nine  years  technical  experience  in  canning  plant  and  laboratory 
work  as  food  chemist  and  supervisor.  Employed  at  present  but 
desire  change  to  a  smaller  city.  Address  Box  B-2282  c/o  The 
Canning  Trade. 


POSITION  WANTED — As  Superintendent  or  Manager  by 
experienced  man.  Prefer  plant  canning  a  dry  pack.  Good 
references.  Location  not  essential.  Address  Box  B-2301  c/o  The 
Canning  Trade. 


POSITION  WANTED — Plant  Superintendent  offers  services 
for  1938  season,  18  years’  experience  in  the  canning  industry. 
Qualified  packer  of  whole  tomatoes  and  their  allied  products, 
cold  packing  and  the  preserving  of  berries,  also  the  barreling 
of  cucumbers  and  peppers.  Immediate  attention  given  to  in¬ 
quiries.  Address  Box  B-2304  c/o  The  Canning  Trade. 


POSITION  WANTED — By  pickling  expert,  authority  on 
pickling  methods,  hot  or  cold  processing,  any  and  all  styles  of 
pickles,  relishes,  sauces,  brine  stock,  mayonnaise.  Outstanding 
experience  from  seed  to  finished  product.  Age  37,  married. 
Excellent  references.  Can  take  full  charge.  Address  Box 
B-2309  c/o  The  Canning  Trade. 


Books  You 

Need  To  Round  Out 

Y our  Business  Library 

A  COMPLETE  COURSE  IN  CANNING— The  industry’s 
Cook  Book,  Completely  revised  1936.  The  Sixth  Edition. 
360  pages  of  proven  procedure  and  formulae  -  used 
throughout  the  industry  for  correct  times,  temperature 
and  right  procedure.  Price  $10.00. 

THE  ALMANAC  OF  THE  CANNING  INDUSTRY— The 

annual  compendium  of  the  industry’s  important  reference 
data,  food  laws,  pack  statistics,  prices,  grade  specifica¬ 
tions,  cut-out  weights,  label  requiremets  and  other  neces¬ 
sary  references.  Price  $1.00. 

THE  CANNING  CLAN— Earl  Chapin  May  presents  a  vi¬ 
vid  interpretion  of  the  canning  industry’s  history,  reveal¬ 
ing  achievements  of  the  many  pioneers  whose  triumphs 
over  innumerable  difficulties  are  responsible  for  our 
great  American  Canning  Industry.  487  pages.  Price  $3.00. 

APPERTIZING  or  the  Art  of  Canning— A.  W.  Bitting’s 
exhaustive  treatise  covering  the  entire  field  of  canning, 
brings  together  a  vast  amount  of  reference  material  on 
food  manufacture  for  the  information  of  factory  owners, 
managers,  superintendents  and  students  of  the  art. 

857  pages.  Price  $7.00 
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SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


She :  “I  weighed  myself  this  morning  and  I  weighed 
just  110 — stripped.” 

He :  “Yes,  but  you  can’t  trust  those  drugstore  scales.” 

WHITE  LIES 

Mother:  Do  you  know  what  happens  to  little  girls 
who  tell  lies? 

Mary:  Yes.  They  grow  up  and  tell  their  little  girls 
that  they’ll  get  curly  hair  if  they  eat  their  spinach. 

Customer:  I’d  like  some  rat  poison,  please. 

Clerk:  Will  you  take  it  with  you? 

Customer:  No,  I’ll  send  the  rats  over  after  it. 

1988  Pilot  (to  old-time  pilot  of  1934  as  they  complete 
a  world  tour) :  Look !  There’s  the  Atlantic  Ocean ! 

1934  Pilot:  Where? 

1988  Pilot:  Too  late.  We’ve  just  passed  it. 

SOME  SYSTEM 

Mrs.  Duff :  I  feel  lots  better  after  a  good  cry. 

Mrs.  Jawsom :  So  do  I.  It  sort  of  gets  things  out  of 
my  system. 

Mrs.  Duff :  It  doesn’t  get  anything  out  of  my  system, 
but  it  does  get  things  out  of  my  husband. 

“What  was  the  driest  yarn  you  ever  heard  ?” 

“It  was  about  an  Irishman  and  a  Scotchman.  They 
went  into  a  tavern  to  get  a  drink  and  the  Irishman  dis¬ 
covered  he  had  no  money.” 

A  women’s  bridge  club  is  a  place  where  the  absent 
members  get  all  the  slams. 

ELOQUENT  ELMER 

Jane  (at  one  end  of  sofa  to  Elmer  at  other  end)  : 
Elmer,  do  you  think  my  eyes  are  beautiful? 

Bashful  Elmer :  Uh  huh ! 

Jane:  And  do  you  think  my  hair  is  the  prettiest 
you’ve  ever  seen? 

Elmer :  Gee  whiz !  I’ll  say. 

Jane:  Do  you  think  I  have  a  perfect  figure? 

Elmer :  Gosh !  You  bet ! 

Jane:  And  do  you  think  my  lips  are  like  rubies? 

Elmer :  Oh  boy !  I’ll  say  they  are 

Jane:  Are  my  teeth  like  pearls? 

Elmer:  Uh  huh! 

Jane:  Oh  Elmer,  you  say  the  cutest  things. 

“Doctor,  can  you  help  me?  My  name  is  Jones.” 

“No,  I’m  sorry;  I  can’t  do  anything  about  that.” 

He :  I  was  a  life-saver  last  summer. 

She:  Oh,  really?  What  flavor. 


Should  an  Emergency  Occur 

WIRE  TOUR  REQUIREMENTS 

•  Many  unexpected  things  may  happen  during  a  canning  season.  An 
accident  may  put  an  important  piece  of  equipment  out  of  commission. 

Or,  a  machine  may  fail.  If  nevy  screens  are  required  quickly  for 
pulpers,  finishers  or  juice  extractors,  or  should  new  machines  be  needed, 
wire  or  telephone  us.  Whatever  may  be  needed  to  put  a  tomato  pro¬ 
duction  unit  or  line  into  efficient  operation  WE  HAVE  IT. 

It  is  NOT  TOO  LATE  to  Install 
a  Langsenkamp  Juice  Strainer 

Don't  operate  another  season  without  one.  They  remove  all  objection¬ 
able  particles  that  pull  down  product  grade.  Will  pay  for  themselves 
many  times  this  season  with  what  they  save. 

F.  H.  LANGSENKAMP  COMPANY 

‘'Efficiency  in  the  Canning  Plant"  INDIANAPOLIS,  IND. 


SAFE  INSECTICIDES 

fox 

Controlling  Crop  Pests 

AGIClOE  LABORATORIES 

Los  Angeles  Milwaukee,  Wis. 


1 


USE  YOUR  ALMANAC 

It  has  the  answer 

to  most  any  question  pertain- 

ins  lo: 

Food  Laws 

Cut  Out  Weishts 

Planting  Chart 

Pack  Statistics 

Label  Requirements 

Census,  Canned 

Price  Differentials 

Label  Weight  State* 

Foods 

Canned  Food  Grade 

ments 

Acreage,  Yield, 

Descriptions 

Canning  Seasons 

Canning  Crops 

Extra  copies, 

while  available. 

$1 .00  each 

THE  CANNING  TRADE,  Baltimore,  Maryland 

FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 


CORN  CANNING 


EQUIPMENT 


Thie  ItlKncnnEio  Westminster,  Jfd. 

HUSKERS  — CUTTERS  — TRIMMERS  — CLEANERS 
SILKERS— WASHERS  and  GRINDERS 
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NEW  PRODUCTS 


Lack  of  profit  in  the  canning  and  selling  of  staple  canned 
foods  is  causing  many  to  wish  to  turn  to  the  production  of 
some  new  products.  That  is  laudable,  but  you  should  not  venture 
without  careful  study.  Big  sellers  among  new  products  are  not 
the  result  of  guesswork,  or  luck.  The  new  product  must  be 
“right”  from  the  first:  right  in  taste,  appearance,  and  necessarily, 
in  keeping  condition.  Changes  and  improvements  are  likely,  but 
failure  to  hold  up — from  a  mistake  in  processing  or  other  require¬ 
ment — is  usually  fatal.  At  least  it  will  take  a  small  fortune  to  undo 
the  first  bad  impression. 

Fortunately  that  “RIGHT”  basis  is  easily  available.  Read 
“A  Complete  Course  In  Canning”  so  that  you  will  thoroughly 
understand  the  basic  principles  (many,  if  not  most,  of  the  best 
sellers  on  the  market  today  used  that  famous,  and  world-widely 
used  book,  as  a  starting  point.) 

With  such  a  solid  foundation  of  understanding,  build  your  new 
product;  experiment  on  mixture,  flavoring,  texture  or  what  not,  in¬ 
cluding  time  and  temperature  of  process,  and  you  will  not  be  far 
wrong.  If  you  wish  corroboration  of  your  formula,  consult  your 
Can  Company  Laboratory,  or  others,  and  they  will  gladly  pass 
upon  its  safety. 

You  will  find  the  $10.00  spent  for  this  book  the  best  investment 
— the  best  insurance  and  assurance — possible,  and  any  one  in  the 
industry  will  endorse  this  claim. 

For  more  than  30  years— revised  and  kept  up  to  date — the 
‘Cook  Book’  of  this  entire  industry.  Now  in  its  6th  edition,  with 
never  a  sustained  objection  on  any  one  of  its  wide  scope  of  food 
products — canning,  preserving,  pickling,  condiments,  juices,  etc., 
etc.  “The  industry’s  cook-book  authority”. 

Order  thru  any  Supplyman,  or  from 
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THE  MARKETS 

IN  THE  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Price  Weakness  Stops  Buying — The  Plight  of  the  Mass — Priced 
to  Reduce  Packing — Who  Are  the  Enemies  of  the  Canners? — 
Discouraging  Prices — Tomatoes  and  Corn  Canners  Busy — 
Crops  in  Good  Condition. 

Madness — canners  who  are  forced  to  sell  old 
spots  or  new  packs  because  they  need  money, 
have  resorted  to  the  only  means  they  know — a 
further  reduction  in  prices — and  the  result  is  all  buyers 
are  drawing  within  their  shells  until  they  can  feel 
some  solid  bottom  under  the  market.  Cut  prices  stop 
buying,  not  encourage  it.  And  that  is  the  position  of 
the  canned  foods  market  today.  Nobody  wants  to  buy 
when  the  bottom  is  dropping  out  of  a  market — on  any¬ 
thing.  But  what  are  the  canners  to  do?  They  have 
few  or  no  futures  on  their  books,  and  what  they  have 
are  at  prices  above  those  now  being  quoted,  so  the 
buyers  will  not  order  them  out,  even  if  the  goods  are 
leady.  And  the  worst  of  the  mess  is  that  these  lower 
prices  are  not  made  because  the  market  situation  war¬ 
rants  them ;  they  are  made  merely  and  entirely  because 
the  canners  must  have  money,  and  are  using  this  means 
to  induce  sales.  The  buyers,  especially  those  who  always 
sit  by  waiting  for  just  such  a  condition,  do  not  speak 
of  it  in  that  way,  however,  but  argue  the  weakness  of 
the  market,  and  so  beat  it  down  a  little  lower.  They 
know  that  the  great  mass  of  canners  without  any 
definite  customers,  or  in  other  words  without  knowing 
where  their  packs  are  going,  are  helpless.  Old  estab- 
hed  canners  who  have  a  long  standing  trade  are 
t  as  numerous  as  they  used  to  be,  but  where  they 
1  e  they  can  go  to  these  steady  buyers  and  get  a  car- 
■  id  or  two  taken  in  to  relieve  the  financial  strain.  And 
at  is  as  it  should  be,  for  dependable  supplies  of  canned 
)ds  are  as  necessary  to  the  distributors  as  to  the  con- 
'lers,  and,  because  they  are  food,  they  should  always 
worth  what  they  cost,  plus  a  fair  profit.  The  big 
ners  who  produce  the  “advertised  brands”  are  such, 
d  are  not  materially  affected  by  the  plight  of  the 
?at  mass  of  canners. 

A  good  sample  of  how  this  works  may  be  found  in 
1  circular  of  Howard  E.  Jones  &  Co.,  Baltimore,  this 
■eek,  announcing  the  new  Coast  fruit  prices.  They  say: 


“New,  attractive,  special  prices  have  been  named  on  1938 
Pack  California  Fruits. 

We  have  advices  that  these  prices  quoted  mean  terrific 
losses  to  the  Independent  Canner,  and  most  likely  were 
named  to  hold  down  the  packing  of  new  peaches,  to  a  mini¬ 
mum,  and  that  these  prices  should  advance  very  shortly. 

We  are  pleased  to  quote  the  following: 


CALIFORNIA  HALVES  OR  SLICED 
YELLOW  CLING  PEACHES 


No.  2% 

No.  1 

No.  10 

Tall 

8  oz. 

Can 

Choice  Y.  C.  Peaches . 

. $1.20 

$  .821/2 

$  .521/2 

$4.25 

Standard  Y.  C.  Peaches.. 

.  1.10 

.75 

3.85 

Water  Y.  C.  Peaches . 

.  1.00 

3.25 

Preheated  Y.  C.  Peaches 

4.00 

OREGON 

BARTLETT 

PEARS 

No.  2Vj 

No.  1 

No.  10 

Tall 

8  oz. 

Can 

Choice  Pears . 

. $1.45 

$  .95 

$  .60 

$5.15 

Standard  Pears . 

.  1.35 

.90 

.5714 

4.85 

Water  Pears . 

3.50 

Pie  Pears . 

3.00 

F.  O.  B.  Steamer — Shipment  cars  or  pool  cars  August  or 
September. 

These  prices  strictly  subject  to  confirmation,  and  we  are 
positive  will  prove  attractive.” 

The  Coast  knows  it  has  a  job  in  holding  down  pro¬ 
duction  in  face  of  great  fruit  crops,  etc.,  but,  depend 
upon  it,  the  Coast  will  do  it — unless  some  enemies  of 
the  whole  canning  industry  finance  heavy  operations 
among  some  canners.  The  State  departments  co-operate 
with  the  canners  and  growers  in  this  difficult  situation, 
and  the  great  mass  of  canners  and  growers  work  well 
together;  but  there  seems  always  some  who  run  con¬ 
trary  to  the  mass.  The  day  of  reckoning  for  such 
canners  and  their  backers  is  not  far  distant. 

PRICES — As  we  closed  last  week  there  was  a  flurry 
among  brokers  and  buyers  to  get  2s  standard  stringless 
beans  at  50  cents,  in  face  of  Frank  Shook’s  cost  report 
which  showed  that  at  55  cents  such  beans  were  11 1/2 
cents  below  cost;  a  great  ’phoning  and  wiring  and 
running  about,  and  rumors  that  the  goods  had  been 
found,  etc.,  etc.  And  that  is  the  way  canned  foods 
markets  are  slaughtered,  canners  driven  into  bank¬ 
ruptcy,  and  canned  foods  “sold”,  (God  save  the  mark). 
But  as  we  write  these  same  beans  are  quoted  by  each 
of  three  bargain  brokers  at  55  cents;  in  Pennsylvania 
a  broker  quotes  them  at  60  cents,  and  a  Tri-State 
canner’s  price  lists  them  at  70  cents. 
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Tomato  canners  are  getting  busy  with  their  packs 
and  if  they  have  the  “guts”  to  run  heavily  with  prices 
of  new  packed  tomatoes  where  they  are,  they  deserve 
to  loose  their  shirts.  Here  they  are:  I’s  (country 
cannery)  371/2  cents;  2’s,  571/2  cents;  21/2’s,  821/2  cents 
to  85  cents  and  lO’s  $2.75.  It  makes  little  difference 
if  the  growers  give  you  the  tomatoes,  you  cannot  make 
any  money  at  those  prices,  and  you  are  only  fooling 
yourselves  when  you  think  you  can. 

Corn  canners  are  also  busy,  and  since  the  acreages 
have  been  cut  heavily  the  season  may  not  be  a  long  one. 
For  fancy  whole  grain  golden  bantam  prices  are  quoted : 
303’s  85  cents;  2’s,  95  cents;  lO’s  $4.50.  Shoepeg, 
fancy  90  cents  to  921/2  cents ;  extra  standard  85  cents  to 
871/2  cents;  standard  75  cents  to  77i/)  cents;  lO’s  fancy 
$5.80. 

String  beans  and  other  canning  will  taper  off  as  these 
two  great  staples  reach  the  canneries;  and  a  similar 
situation  exists  in  the  great  fruit  canning  localities 
where  peaches  and  pears  come  upon  the  boards.  Crop 
conditions  are  well  shown  in  our  Crop  Reports  and  no 
need  to  repeat  here;  but  in  general  crops  are  in  quite 
good  condition. 

RELATIVE  TO  THE  IMPORTANT  MEETING  of  the  pea 
canners  held  in  Chicago  the  latter  part  of  July,  “It 
was  agreed  that  no  publicity  incorporating  specific 
action  or  reports  would  be  released  until  there  was  a 
certainty  of  accomplishing  the  major  objectives”.  Pea 
canners  throughout  the  country  have  received  a  report 
of  the  minutes  of  this  meeting,  as  well  as  the  reports 
of  the  various  committees  appointed,  and  are  urged  to 
fully  cooperate  in  the  movement. 

• 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade” 

Picking  Up — Other  Sections  Are  Arranging  Stocks  But  Buyers 
Here  Continue  to  Lack  Nerve — Soft  Prices  on  Tomatoes  Keep 
Buyers  Away — Some  Peas  Pressing — Jobbing  Demand  For  Corn 
Light — Rumors  in  Bean  Prices — Opening  Prices  on 
Blueberries — Fruit  Market  Uncertain. 

New  York,  August  5,  1938. 

ICKING  UP — Canned  foods  trading  was  showing 
a  slight  pick-up  in  the  local  market  during  the 
week,  although  real  volume  trading  is  still  a  rarity. 
The  price  cuts  on  California  fruits  did  not  stimulate 
the  market  to  the  extent  anticipated,  due  largely  to  the 
fact  that  considerable  confusion  in  quotations  as 
between  competing  packers  still  exists.  New  pack 
southern  tomatoes  are  affected  by  conflicting  reports 
as  to  probable  pack  totals  and  other  factors.  In  the 
remainder  of  the  canned  vegetables  line,  business  is 
routine. 

THE  OUTLOOK — Jobbers  in  many  other  sections 
of  the  country  are  believed  to  have  straightened  out 
their  inventory  position  to  an  extent  considerably  in 
excess  of  that  common  to  most  distributors  in  this  area. 
It  is  believed  that  jobbers  here  still  have  considerable 
buying  to  do  to  put  their  stock  position  in  shape,  but 


current  hesitancy  indicates  that  the  trade  is  not  yet 
“sold”  on  the  soundness  of  current  price  levels.  This 
would  point  to  continued  hand-to-mouth  buying  for  the 
immediate  future. 

TOMATOES  —  Low  prices  on  new  pack  southern 
tomatoes  continue  to  affect  the  market,  with  jobbers 
reluctant  to  buy  heavily  while  the  present  price 
uncertainty  continues.  Prompt  shipment  offerings  are 
reported  this  week  on  the  basis  of  36  cents  for  standard 
Is,  55  cents  for  2s,  771/2  cents  for  21/2S,  8714  cents  for 
3s,  and  $2.65  for  10s.  With  weather  conditions  unfavor¬ 
able,  everything  points  to  a  price  advance  over  these 
levels,  but  the  apparent  inability  of  southern  canners 
to  hold  their  market  has  caused  buyers  to  discount  the 
more  favorable  statistical  positioix  of  the  market  thus 
far. 

PEAS — While  mid-west  packers  are  still  exerting 
sales  pressure  to  move  new  pack  goods,  this  has  not  yet 
generally  affected  markets  in  the  East.  Southern 
canners  are  quoting  standards  at  621/0  cents  and  up¬ 
wards,  with  extra  standards  at  a  minimum  of  721/0 
cents.  On  extra  standards,  the  market  ranges  72i/o 
cents  to  85  cents,  with  buying  interest  rather  slow  at 
the  moment.  On  10s,  the  market  in  the  south,  ranges 
$3.85  and  upwards. 

CORN — Canners  in  the  east  are  getting  under  way 
on  their  corn  pack,  although  as  yet  little  business  has 
been  done.  Fancy  golden  bantam  has  been  offered  at 
771/2  cents,  f.  o.  b.  southern  cannery,  for  new  pack. 
Jobbing  demand  is  light. 

BEANS — While  packers  continue  to  quote  standard 
stringless  beans  at  55  cents,  cannery,  carlot  business  is 
reported  to  have  been  done  this  week  on  the  basis  of  50 
cents,  f.  o.  b.  canneries.  Demand  at  the  55  cent  level 
is  dull. 

QUOTE  NEW  BEETS  —  New  York  State  canners 
are  quoting  beets  for  prompt  shipment,  with  2s  at  60 
cents  for  fancy  cut,  70  cents  for  fancy  sliced,  and  85 
cents  for  fancy  whole.  On  21/2S,  the  market  is  quoted 
at  70  cents  for  cut,  80  cents  for  sliced,  and  90  cents  to 
$1.00  for  whole,  with  10s  at  $2.50  for  fancy  cut  and 
$2.75  for  fancy  sliced. 

BLUEBERRIES — Maine  canners  announced  open¬ 
ing  prices  on  blueberries  this  week  on  the  basis  of  $1.35 
for  2s  in  juice,  $1.40  in  20  degree  syrup  and  $1.45  in 
40  degree  syrup.  No.  10s  are  posted  at  $5.00,  in  juice. 
Carryover  stocks  are  well  liquidated. 

R.  S.  P.  CHERRIES  —  With  the  New  York  State 
cherry  pack  over,  it  is  reported  that  the  total  outturn 
will  not  exceed  50  per  cent  of  last  year’s  production. 
Current  offerings  range  $1.07V2  to  $1.10  per  dozen  for 
2s,  and  $4.85  to  $5.00  for  10s. 

PEACHES — Action  of  Calpak  and  Libby  in  revising 
their  peach  quotations  late  last  week,  followed  by  fur¬ 
ther  shading  by  independents,  has  developed  further 
uncertainty  in  the  market.  The  leading  packers  are 
now  listing  choice  2V2S  at  $1.30,  which  is  10  to  20  cents 
over  the  prices  at  which  independents  have  been  offer¬ 
ing.  Standard  2^/28  are  listed  at  $1.15,  with  some 
offerings  reported  all  the  way  down  to  $1.00.  With 
distributors  not  inclined  to  go  ahead  with  buying  opera¬ 
tions  while  this  uncertainty  exists,  a  number  of  the  low 
sellers  are  withdrawing  from  the  market. 
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’COTS  —  With  the  apricot  situation  strengthening 
steadily  on  the  Coast,  buyers  are  showing  more  interest 
in  new  pack  offerings.  Peeled  halves  are  quoted  up  to 
$1.70  for  featured  brands,  with  unpeeled  halves  at 
$1.40.  On  whole  peeled,  2i/>s  hold  at  $1.45  for  choice, 
with  standards  at  $1.20. 

PEARS  —  Coast  packers  are  booking  new  pack  on 
their  tentative  opening  basis  of  $1.45  to  $1.55  for  choice 
and  $1.35  for  standards.  Some  independent  packers 
are  reported  to  be  shading  these  quotations  somewhat, 
and  buyers  are  surveying  the  market  carefully  before 
placing  business. 

SALMON  —  Last  week’s  reductions  in  price  have 
failed  to  stimulate  demand  in  the  local  market  to  any 
appreciable  extent,  and  jobbers  continue  to  work 
against  warehoused  holdings  here  rather  than  placing 
coast  shipment  orders.  No  further  price  revision  is 
noted  this  week. 

• 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade” 

Several  Items  In  Decline — Per  Capita  Consumption  of  Canned 
Peas  Too  Low — Publicity  Campaign  Is  the  Answer — Tomato 
Packing  Begins  in  Indiana — Corn  Lacks  Interest — Midwest 
Canners  Hold  to  Firm  Bean  Prices — Milk  Taking  a  Drop — 
National  Grocers’  Week,  October  10- 15th — Patman 
Wins  Primary  by  3  to  1  Vote. 

Chicago,  Ill.,  August  5,  1938. 

ENERAL  MARKET — Jobbing  distributors  have 
been  in  somewhat  of  a  flurry  the  week  under 
review  and  all  on  account  of  various  declines, 
which  came  in  a  bunch.  Green  beans  are  off ;  lower 
prices  have  been  named  on  peaches  and  pears  on  the 
Pacific  Coast;  red  salmon  is  15  cents  per  dozen  lower 
and  peas,  corn,  tomatoes,  are  all  more  or  less  easy. 

The  majority  of  buyers  are  just  sliding  along  until 
they  know  that  the  bottom  has  been  reached. 

PEAS — Over-production  vs.  Under-consumption — 
that  subject  has  been  frequently  discussed,  not  only 
on  peas,  but  other  major  canned  food  articles. 

Here  are  some  figures  that  should  strike  home  to 
the  readers  of  this  column.  In  1937  ten  billion  bottles 


of  carbonated  beverages  were  sold  in  the  U.  S.  A. 
That’s  80  bottles  per  capita.  Figuring  four  to  the 
family,  you  have  320  bottles  per  annum  to  the  family. 

30,000,000  families  in  the  U.  S.  A.  ought  to  use  one 
case  or  48  cans  of  peas  per  annum — what  do  you 
think?  That’s  less  than  one  can  per  family  per  week. 

It  would  seem  that  some  publicity  or  advertising 
move  would  help  a  lot.  Everyone  admits  good  quality 
peas  were  packed  this  year  and — good  peas  will  help 
a  publicity  campaign  or  movement. 

On  Saturday  and  Sunday  last,  a  group  of  repre¬ 
sentative  Pea  Canners  of  the  U.  S.  A.  met  in  Chicago 
and  while  definite  reports  of  that  meeting  are  lacking, 
it  is  understood  that  some  publicity  movement  has  been 
started.  Also  a  meeting  of  the  Wisconsin  Pea  Canners 
was  held  in  Milwaukee  August  3rd. 

Meanwhile,  the  market  is  extremely  sluggish  and 
buying  on  a  sub-normal  basis  for  this  season  of  the 
year. 

It  is  reported  that  one  of  the  largest  pea  canners  sold 
No.  2  standard  Early  Junes  in  Wisconsin  at  65  cents. 
Rumor  also  has  it  that  No.  2  tin  extra  standard  No.  3 
sieve  Alaskas  were  sold  at  70  cents  with  near  fancy 
No.  3’s  at  80  cents.  In  this  kind  of  a  market,  rumors 
fly  thick  and  fast  and  it  is  difficult  indeed  for  any 
reporter  to  separate  the  truth  from  the  gossip. 

TOMATOES — Crop  prospects  have  improved  in 
Indiana.  Canners  south  of  Indianapolis  have  started 
operations  in  a  small  way  and  for  quick  shipment,  one 
hears  of  quotations,  i.e. — No.  2  standard  Indiana 
tomatoes,  60  cents,  factory.  No.  1  standard  Indiana 
tomatoes,  42 V2  cents,  factory.  The  majority  of  canners 
in  the  Hoosier  State,  however,  are  holding  at  65  cents 
bottom  on  No.  2  standards,  with  85  cents  on  No.  2i/4 
standards.  No.  lO’s  standards  have  been  quoted  as 
low  as  $2.75  factory. 

CORN — Little  or  no  interest  is  shown  in  Futures. 
Corn  canners  will  enter  the  new  packing  with  the 
lightest  volume  of  sales  in  long  years.  No.  2  standard 
white  crushed  is  quoted  from  65  to  70  cents  f.  o.  b. 
factory  in  Indiana  and  Ohio. 

The  crop  has  made  very  favorable  progress  in  the 
past  ten  days  and  only  a  few  isolated  reports  are 
received  otherwise. 

GREEN  AND  WAX  BEANS— In  the  face  of  the 
low  of  52  V2  cents  on  No.  2  standard  cut  green  beans 


DESIGNED  TO  SAVE  TIME 
AND  GIVE  ADDED  CLEANLINESS 


Gives  uniform  blanch  for  varying  conditions  of 
stock.  Close  fitting  drum.  Effective  for  blanching 
sma'I  vegetables  .  .  .  No  Bruising.  All  steel  and 
welded  construction  Made  in  any  size  and  with 
pulley  or  motor  drive  as  desired. 

Write  for  details  and  for  seneral  catalos  No.  600,  describins 
the  entire  Robins  line  of  canning  equipment. 
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out  of  Pennsylvania  and  Maryland,  Wisconsin  and 
Michigan  Canners  are  holding  firm  at  price  levels  ap¬ 
proximating:  No.  2  fancy  small  cut  green,  $1.00;  No. 

2  extra  standard  cut  green,  75  cents;  No.  2  standard 
cut  green,  70  cents.  Wax  beans  are  quoted  at  2^^  to 
5  cents  higher. 

EVAPORATED  MILK — A  surprise  decline  of  10 
cents  per  case  occured  on  July  30th.  Stocks  in 
evaporators  hands  are  heavy  for  this  season  of  the 
year  but  the  flow  of  Milk  is  rapidly  declining  and  some 
say  that  an  advance  is  eminent. 

CALIFORNIA  PEACHES — Interest  has  centered 
in  this  item  for  the  past  week.  On  July  29th  the 
California  Packing  Corp.  announced  their  opening 
prices.  These  were  much  lower  than  anyone  had 
anticipated.  Independent  Canners  rapidly  followed 
with  their  opening  prices  which  in  the  main  were: 
No.  21/2  standard  Y.  C.  peaches,  $1.10;  No.  2V2  choice 
Y.  C.  peaches,  $1.20,  f.  0.  b.  Coast,  Some  business  has 
been  booked  in  the  Chicago  market  at  this  basis  but — 
the  chiseler  apparently  is  present  and  reports  have  it 
that  these  prices  can  be  shaded  some  21/2  cents  per 
dozen.  Just  what  the  outcome  of  the  pack  will  be  in 
California  is  (quoting  an  authority)  anyone’s  guess, 

APRICOTS — A  stronger  market  is  noted  with  the 
whole  unpeeled  grade  having  advanced  to — No.  2V-> 
choice,  $1.20,  Coast;  No.  21/2  standard,  $1.10,  Coast. 

Opening  prices  on  Pacific  Northwestern  pears  were 
also  made  during  the  week  under  review  and  some  of 
these  prices  are:  No.  21/2  fancy  bartletts,  $1.65;  No. 
2V->  choice,  $1.45;  No.  2V^  standard,  $1,35,  Coast. 

SALMON — Red  salmon  declined  last  week  and  No.  1 
tall  reds  now  $1.85  with:  No.  1  tall  pinks,  $1.00  coast; 
and  No.  1  tall  chums,  95  cents  coast. 

NATIONAL  GROCERS  WEEK— Plans  are  now 
being  perfected  by  the  National  Association  of  Retail 
Grocers  to  make  the  week  October  10- 15th  an  out¬ 
standing  one.  The  various  Association  groups  are 
going  to  help.  NARGUS  is  going  places  and  doing 
things  these  days,  and  they  will  make  this  National 
Grocers  Week,  one  of  the  high-lights  of  their  activities. 

PATMAN  ANTI-CHAIN  BILL  —  Congressman 
Wright  Patman  was  renominated  at  the  primary  elec¬ 
tion  in  the  First  Texas  Congressional  District.  Reports 
have  it  that  there  was  quite  a  fight  with  Mr.  Patman 
leading  the  way  for  the  independent  merchants  and 
his  adversary  backed  by  the  Interests.  Effort  to  defeat 
the  champion  of  the  independent  cause  in  business, 
failed  by  a  vote  of  three  to  one. 

HAPPY  BIRTHDAY — With  this  issue  of  Volume  No. 
61  No.  1,  another  milestone  has  been  reached  and  the 
Chicago  friends  of  this  great  Trade  paper  devoted  to 
the  canners  of  the  Country,  extend  felicitations.  The 
following  by  Dr.  L.  F.  Phelan,  seems  to  be  appropriate 
to  Editor  Judge,  his  Sons,  and  other  co-workers: 

“Youth  is  not  a  time  of  life;  it  is  a  state  of  mind. 
People  grow  old  only  by  deserting  their  ideals  and  by 
outgrowing  the  consciousness  of  youth.  Years  wrinkle 
the  skin,  but  to  give  up  enthusiasm  wrinkles  the  soul — 
You  are  as  old  as  your  doubt,  your  fear,  your  despair. 
The  way  to  keep  young  is  to  keep  your  faith  young. 
Keep  your  self-confidence  young.  Keep  your  hope 
young.’’ 


CALIFORNIA  MARKET 

By  “Berkeley" 

Special  Correspondent  of  "The  Canning  Trade” 

Events  Thick  and  Fast — Peach  Control  Plan  Off — The  Fruit 
Prices — Asparagus  Style  Bean  Prices — Some  Salmon  Canners 
Done — Canning  Sardines. 

San  Francisco,  August  4,  1938. 

UYING — Developments  of  interest  to  canners  and 
distributors  have  come  thick  and  fast  during  the 
week.  Cool  weather  finally  gave  way  to  tempera¬ 
tures  akin  to  the  torrid  type,  bringing  a  quick  end  to 
the  packing  of  apricots  and  ushering  in  peaches  and 
pears.  Then  came  news  of  the  failure  of  negotiations 
for  cling  peach  control,  followed  quickly  by  naming  of 
tentative  opening  prices  on  practically  the  full  list  of 
California  fruits.  Buying  on  quite  an  extensive  scale 
set  in  at  once,  with  vegetables  and  fish  sharing  in  the 
activity. 

PEACHES  —  While  no  formal  statement  of  the 
failure  of  cling  peach  control  negotiations  has  been 
made  none  is  needed.  The  ideas  of  canners  and  growers 
as  to  the  size  of  the  pack  and  prices  to  be  paid  for  the 
fruit  under  a  control  plan  have  been  far  apart  from 
the  beginning  and  even  the  most  optimistic  scarcely 
believed  that  it  would  be  possible  to  get  the  required 
number  of  canners  or  growers  to  sign  the  agreement. 
Not  only  will  there  be  no  control  as  to  the  size  of  the 
pack,  but  there  will  be  no  grading.  It’s  a  matter  of 
everyone  for  himself  for  the  season,  with  the  size  of  the 
pack  controlled  only  by  the  desires  of  individual 
canners  and  the  matter  of  financing  operations.  Plans 
are  underway  for  some  co-operative  packing  by 
growers,  but  it  is  a  question  just  how  much  of  a  factor 
this  will  become,  with  the  time  so  short  for  making 
arrangements.  Canned  peaches  are  being  sold  at  prices 
which  mean  that  growers  will  receive  less  than  $20  a 
ton  for  part  of  the  crop. 

Tentative  opening  prices  on  California  fruits  have 
been  brought  out  by  the  California  Packing  Corpora¬ 
tion  and  other  leading  interests.  The  prices  of  the 
Corporation  for  buyers’  label,  unlabeled  and  for  its 
brands  other  than  Del  Monte  or  other  featured  brands, 
for  shipment  as  packed  during  August  and  September, 
are: 
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This  concern  has  also  brought  out  tentative  opening 
prices  on  Del  Monte  brand  canned  fruits,  these  like¬ 
wise  being  for  shipment  as  packed  in  August  and 
September.  Yellow  cling  peaches  are  quoted  at  $1.30 
for  No.  2Vos,  pears  at  $1.55  and  unpeeled  apricots  at 
$1.40,  representing  the  usual  differential  over  choice  in 
the  regular  list. 

In  the  regular  list,  fruits  for  salad  are  quoted  as 
follows:  Buffet,  72 V2  cents.  No.  1  tall,  $1.20;  No.  2  tall, 
$1.60;  No.  2V2,  $2.05,  and  No.  10,  $7.55.  Fruit  cock¬ 
tail,  Buffet,  65  cents;  No.  1  tall,  $1,071/2;  No.  2  tall, 
$1,421/2;  No.  21/2,  $1,821/2,  and  No.  10,  $6.60. 

BEANS — Opening  prices  on  the  1938  pack  of  Ken¬ 
tucky  Wonder  string  beans,  packed  by  the  San  Jose 
Canning  Co.,  Eugene  M.  O’Neill,  selling  agent,  were 
brought  out  recently.  The  firm’s  Patricia  brand,  packed 
asparagus  style,  are  quoted,  as  follows:  8  oz.,  small 
sieve,  971/)  cents;  medium  sieve,  921/2  cents;  No.  2, 
small  sieve,  $1.75,  and  medium  sieve,  $1.65.  Regula¬ 
tion  pack,  fancy  whole  beans,  one  and  two  sieve  are 
quoted  at  $1.25  for  No.  2  tall  and  $6.00  for  No.  10 ;  choice 
cut,  90  cents  for  No.  2  tall  and  $4.25  for  No.  10;  stan¬ 
dard  cut,  80  cents  for  No.  2  tall  and  $3.85  for  No.  10; 
large  standards,  65  cents  for  No.  2  tall  and  $3.25  for 
No.  10 ;  fancy  soup  tips,  70  cents  for  No.  2  tall  and  $3.50 
for  No.  10;  soup  tips,  65  cents  for  No.  2  tall  and  $3.25 
for  No.  10,  and  cuts  from  asparagus  style,  90  cents  for 
No.  2  tall  and  $4.25  for  No.  10.  The  California  Pack¬ 
ing  Corporation  has  brought  out  tentative  opening 
prices  on  canned  green  beans  of  Utah  and  Northwest 
pack.  The  prices  are  identical  on  the  following  items; 
Del  Monte  brand,  whole  No.  1  sieve.  No.  2  tall,  $1.50; 
whole  blended.  No.  2  tall,  $1.20,  and  No.  10,  $5.25;  cut 
No.  4  sieve.  No.  2  tall,  $1.05,  and  No.  10,  $4.75 ;  Mission 
brand  cut  No.  4  sieve.  No.  2  tall,  90  cents  and  No.  10, 
$4.25;  Rose  brand,  cut  No.  5  sieve.  No.  2  tall,  80  cents 
and  No.  10,  $3.75.  In  addition,  the  Del  Monte  brand 
includes  whole  blended,  picnic  tins,  80  cents,  and  cut 
No.  4  sieve,  picnic  tins,  75  cents.  Also  in  the  new 
opening  prices  of  the  Corporation  are  Utah  pack  Del 
Monte  brand  tiny  green  lima  beans  at  $1.50  for  No.  2 
tall ;  blended  green  lima  beans  at  85  cents  for  11  oz.  and 
$1.25  for  No.  2  tall.  Mission  brand  fresh  green  and 
white  mixed  lima  beans  are  quoted  at  90  cents  for  No. 
2  tall,  with  Gold  Leaf  brand  fresh  lima  beans  at  75 
cents  for  this  size. 

SALMON — The  packing  of  salmon  on  Bristol  Bay 
has  come  to  an  end  and  the  output  of  red  salmon  has 
een  slightly  above  normal.  The  pack  of  this  fish  in 
ther  districts  is  below  average,  however,  but  opera- 
;  )ns  will  continue  for  some  time.  Salmon  has  been 
i  oving  more  freely  at  the  new  prices  and  along  with 
'is  has  come  a  better  movement  of  tuna  and  sardines. 

I  le  Coast  fish  market  is  more  active  than  in  a  long 
ne. 

SARDINES — The  sardine  season  in  the  Monterey 
strict  opened  the  first  of  the  month,  but  it  will  be 
me  time  before  there  is  much  activity.  Fishermen 
e  asking  $11  a  ton  for  their  catches,  with  operators 
-'dining  to  pay  more  than  $9.00.  Even  if  there  was 
tgreement  on  the  price,  little  fishing  would  be  done 
I’uring  the  next  ten  days  as  sardines  are  caught  only 
-.ring  the  dark  of  the  moon. 


APRICOTS  —  Canners  in  the  Santa  Clara  Valley 
have  voluntarily  kept  the  pack  of  apricots  down  to  low 
levels.  One  prominent  packer  has  taken  the  orchard 
run  of  fruit  at  his  command  and  put  up  pie  fruit  only. 
His  carry-over  of  other  grades  will  suffice  until  next 
season. 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  *‘The  Canning  Trade" 

Alabama  Commission  Sets  August  7th  For  Shrimp  Season 
Opening — Season  For  Mississippi  and  Louisiana  Begins  August 
10th — Spot  Stocks  Cleaning  Up  at  Reduced  Prices — Supply 
and  Demand  For  Crab  Meat  Light. 

Mobile,  Ala.,  August  5,  1938. 

HRIMP — The  Alabama  Oyster  Commission  met  in 
Mobile,  Alabama,  July  28,  and  designated  August  7, 
as  the  opening  day  for  the  1938  Fall  shrimp  season, 
therefore  on  and  after  that  day  the  shrimp  boats  can 
trawl  in  Mobile  Bay. 

During  the  closed  season  no  shrimp  boat  is  allowed  to 
trawl  in  Mobile  Bay,  hence  all  the  fishing  is  done  in  the 
Gulf  of  Mexico,  three  miles  beyond  the  shore. 

It  is  a  hazardous  undertaking  for  small  boats  to  ven¬ 
ture  in  the  Gulf,  and  for  this  reason  not  many  of  them 
fish  in  the  gulf  and  then  only  in  ideal  weather. 

The  commission  in  announcing  the  opening  date  of 
the  shrimp  season,  called  to  the  attention  of  the  fisher¬ 
men  that  it  was  unlawful  to  take,  catch,  buy,  sell,  offer 
for  sale  or  to  have  in  possession  shrimp  weighing  more 
than  forty  to  the  pound,  except  live  shrimp  used  for 
bait. 

Members  of  the  Alabama  Oyster  Commission  are: 
A.  L.  Staples  and  Nelo  J.  Gonzales  of  Mobile;  Charles 
H.  Wakeford  of  Bon  Secour  and  A.  H.  McPhaul  of 
Seminole. 

J.  A.  Bride,  enforcement  officer  of  the  commission, 
cautioned  the  shrimpers  to  obtain  license  before  any 
shrimping  is  done. 

The  Fall  shrimp  season  opens  in  Mississippi  and 
Louisiana,  on  August  10,  1938,  which  is  three  days 
later  than  Alabama. 

The  Deer  Island  Fish  &  Oyster  Co.,  of  Bayou  La 
Batre,  Alabama,  is  the  only  factory  in  Alabama  that 
will  be  ready  to  start  operations  on  August  7.  They 
have  made  extensive  improvements  to  their  plant. 

The  other  canneries  in  Alabama  have  not  been  mak¬ 
ing  preparation  to  open  on  August  7,  but  likely  will 
start  at  a  later  date. 

No  report  has  been  received  from  Mississippi  nor 
Louisiana  as  to  how  many  factories  will  start  operation 
there  when  the  shrimp  season  opens  on  August  10,  but 
it  is  understood  that  the  canneries  and  the  shrimp 
fishermen  have  had  some  difficulty  in  reaching  a  price 
agreement. 

The  market  on  canned  shrimp  has  been  very  active 
recently,  since  the  price  of  shrimp  was  reduced  and 
large  quantities  of  them  were  moved  at  the  low  price. 

The  market  was  pretty  well  cleaned  up  on  small  and 
medium  shrimp  before  the  reduction  in  price  took 
place,  therefore,  the  sales  were  confined  to  large  shrimp. 
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which  were  sold  at  from  $1.2714  per  dozen  to  $1.35, 
f.  o.  b.  factory.  The  canners  took  a  good  whipping,  but 
this  was  necessary  in  order  to  make  room  for  the  new 
pack. 

CRAB  MEAT — Crabs  continue  scarce  in  this  section, 
so  the  production  of  crab  meat  is  at  a  low  ebb.  There 
is  only  a  light  demand  for  crab  meat  and  this  makes  the 
supply  about  equal  to  the  demand. 

The  production  of  crab  meat  will  still  be  lighter  when 
the  shrimp  season  opens,  because  the  majority  of  those 
now  crabbing  will  go  to  shrimping.  The  price  of  fresh 
crab  meat  is  30  cents  per  pound  for  white  and  20  cents 
for  the  claw,  f.  o.  b.  shipping  point. 

CROP  REPORTS 

(Continued  from  page  12) 

Cherries :  Our  pack  completed  with  about  60  per  cent 
of  normal.  Surplus  all  sold.  It  appears  many  canners 
have  oversold  and  trying  to  buy  to  cover.  Consequently 
from  all  appearances.  New  York  State  stocks  practi¬ 
cally  sold  up. 

BROWNSVILLE,  TEX.,  July  29,  1938 — Citrus  Fruits: 
Indications  at  the  present  time  are  that  the  1938-39 
citrus  crop  here  in  the  Rio  Grande  Valley  will  be  early 
and  slightly  larger  than  last  year.  The  weather  has 
been  favorable  and  the  crop  is  of  high  quality.  Most 
independent  juice  canners  are  taking  some  stiff  losses 
at  the  present  prices  on  grapefruit  juice.  The  “domi¬ 
nant  factor”  as  they  describe  themselves,  has  canned 
so  much  this  past  season,  without  any  idea  of  what  they 
were  going  to  do  with  it.  It  had  to  learn  and  it  is  evi¬ 
dent  at  this  early  date  that  it  will  be  much  better 
managed  next  season,  and  although  their  program  will 
be  quite  large,  it  will  at  least  be  sane.  Much  caution 
will  be  exercised  in  this  industry  this  coming  season 
and  a  great  deal  has  been  learned  by  the  receivers  of 
the  different  qualities  of  Texas  grapefruit  juice.  We 
wonder,  as  quality  canners,  whether  this  will  have  any¬ 
thing  to  do  with  prices  this  coming  season.  Will  it 
be  the  same  old  story  of  the  quality  canner  getting  the 
business  but  taking  it  at  the  “crappy”  canners’  price. 
We  shall  increase  our  production  100  per  cent  for  next 
season  and  we  also  will  pack,  for  the  first  time,  Glen 
Rae  grapefruit  segments. 

MERRILL,  WIS.,  July  27,  1938 — Peas:  27  per  cent  cut 
in  acreage;  yield  83  per  cent  compared  to  73  per  cent 
in  1937,  but  much  better  quality. 

Beets :  Not  so  good ;  only  about  a  35  per  cent  stand. 


BASE  PRICES  ON  CANNED  PEAS 

(Continued  from  page  7) 

Lacking  details  of  the  proposed  campaign  I  cannot 
help  feeling  it  ought  to  be  based  on  the  canning  of  the 
best  in  standard  four  and  three  seive  peas,  and  that  if 
anything  less  in  quality  is  offered  the  trade,  especially 
if  under  any  sort  of  a  common  or  identifying  label,  it 
will  be  a  long  time  before  a  similar  campaign  will  even 
be  broached,  let  alone  attempted.  And  good  night  label ! 
Unless  it  marks  the  best  in  Wisconsin  standard  three 
and  four  seive  sweets  and  Alaskas !  So  much  good  can 
come  of  even  a  hurried  campaign  such  as  outlined. 
Every  canner  hopes  the  one  projected  will  come  through 
100  per  cent,  however. 

As  suggested,  it  is  hardly  possible  this  will  be 
engaged  in  without  the  adoption  and  use  of  an  identify¬ 
ing  label,  and  this  is  so  badly  needed  it  will  be  worth 
a  lot  of  the  expense  if  nothing  more  constructive  is 
accomplished  than  the  adoption  of  a  label  or  slogan  or 
both,  telling  the  world  and  all  his  family  that  so  and  so 
is  packed  in  Wisconsin.  With  such  a  label  in  use  even 
in  a  single  state,  you’ll  quickly  see  distribution  return¬ 
ing  to  natural  channels  and  after  all,  that’s  what  the 
most  progressive  element  in  the  canning  trade  wants. 
Let  New  York  State  as  far  as  possible  care  for  the 
canned  foods  needs  of  New  England  and  New  York 
State  including  Metropolitan  New  York  area.  Let  Wis¬ 
consin  look  out  first  for  Chicago  and  Detroit  and  so  on 
until  everyone  is  selling  all  he  can  in  the  markets 
nearest  home.  A  planned  sales  campaign  for  the 
industry  as  a  whole  will  help  a  lot  toward  accomplish¬ 
ing  this. 

And  oh,  happy  thought,  if  Wisconsin  succeeds  even 
halfway  in  doing  what  they  have  been  reported  as  being 
willing  to  do,  maybe  the  National  Canners  Association 
will  then  step  in  and  really  help  them.  And  of  course, 
help  the  industry  as  a  whole.  If  the  National  Associa¬ 
tion  won’t  tackle  the  problem,  there  is  still  a  chance  for 
some  can  company  to  switch  somewhat  from  the  adver¬ 
tising  angle  they  have  developed  for  years,  and,  instead, 
help  market  a  commodity  as  it  has  never  been  marketed 
before.  If  half  we  have  been  briefly  ’’  ussing  here 
can  be  accomplished  in  a  few  years,  .  vvill  almost  be 
worth  the  sale  of  one  year’s  pack  of  peas  at  a  loss  or  on 
a  small  profit  basis. 

It’s  my  guess  right  thinking  brokers  will  welcome 
this  setting  of  base  prices,  and  that  they  will  back  up 
the  movement  in  every  way.  If  here  and  there  one 
does  not,  if  each  canner  will  do  his  part  and  quit  cold 


MORRAL  CORN  CUTTER 


Either  Single  or  Double  Cut 


Morral  Combination 
Corn  Cutter 

For  Whole  Crain  ot 
Cream  Style 

Morral  Corn  Husker 

Either  Single  or  Double 

Morral  Labeling  Machine 

and  other  machinery 

Write  for  catedog  and 
further  particulart 


MORRAL  BROTHERS,  Morral,  Ohio 


any  and  all  quotations  to  brokers  asking  for  canners’ 
offers,  we’ll  soon  rid  the  brokerage  fraternity  of  those 
doing  it  the  least  good.  Wherever  we  may  be,  what 
ever  the  commodity  we  pack,  let’s  do  what  we  car 
toward  stabilizing  prices  on  Wisconsin  peas  as  outline( 
in  the  report  quoted  in  this  article.  Firm  prices  in  anj 
line  helps  stiffen  them  in  ours,  whatever  it  may  be' 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 


CANNED  VEGETABLES— Continned 


Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


Canned  Vegetables 


Ektstem 

Central 

West  Coast 

Low  High 

Low  High 

Low 

High 

ASPARAGUS 

White  Colossal,  No.  2% . 

2.45 

2.66 

Large,  No.  2% . . 

2.50 

2.60 

Medium,  No.  2% . . 

2.60 

2.60 

Green  Mam.,  No.  2  ro.  cans. . 

2.50 

2.60 

2.66 

2.70 

2.40 

2.60 

2.60 

2.60 

Tips,  White,  Mam.  No.  1  sq . 

2.35 

2.45 

2.16 

2.25 

Green  Mam.,  No.  1  sq . 

2.20 

2.25 

2.00 

2.40 

Green  Tips,  60/80,  2s . 

1.95 

2.10 

2.10 

2.15 

Green  Tips,  40/60,  2s . 

2.15 

2.50 

2.30 

2.35 

1.66 

1.76 

Green  Cuts  and  Tips,  10s . 

Green  Cuts,  2s . 

L05 

1.16 

STRINGLESS  BEANS 

Fancy  French  Cut  Green,  No.  2 

.86 

1.00 

1.00 

1.20 

1.25 

No.  10  . 

4.26 

5.00 

5.00 

Ex.  Std.  Cut  Green,  No.  2 . 

.57% 

.85 

.75 

.80 

.90 

1.05 

No.  10  . . 

3.00 

3.75 

3.75 

4.00 

4.25 

4.75 

Std.  Cut  Green,  No.  2 . . 

.55 

.65 

.70 

.75 

.65 

.80 

No.  10  . . . 

2.60 

2.75 

3.35 

3.25 

3.85 

Fancy  Whole  Green,  No.  2...... 

1.00 

1.25 

1.35 

1.50 

1.25 

1.75 

No.  10  . . 

4.50 

5.75 

6.00 

Ex.  Std.  Whole  Green.  No.  2.... 

.80 

1.10 

1.20 

1.20 

No.  10  . 

4.00 

4.75 

5.25 

5.26 

.90 

.95 

1.05 

No'.  10  . '. . . 

4.26 

4.76 

4.26 

5.00 

Ex.  Std.  Cut  Wax,  No.  2 . 

.72% 

.90 

.80 

.90 

No.  10  . 

4.00 

4.75 

4.00 

4.50 

Std.  Cut  Wax,  No.  2 . 

.65 

.80 

.72% 

.75 

No.  10  . 

3.25 

Fancy  Whole  Wax,  No.  2 . 

1.16 

1.20 

1.35 

1.60 

No.  10  . 

6.75 

7.50 

Ex.  Std.  Whole  Wax,  No.  2. _ 

1.10 

1.15 

No.  10  . 

. 

. 

^ . 

. 

. 

_ 

Std.  Whole  Wax.  No.  2 . 

IIMIII 

. 

---TT- 

. 

No.  10  . 

. . 

1  .-i.ii 

n  l••I 

Red  Kidney,  Std.,  No.  2 . 

.60 

.65 

.62% 

.65 

No.  10  . 

3.00 

3.26 

3.00 

3.25 

LIMA  BEANS 

No.  2  Tiny  Green . 

1.40 

1.50 

1.50 

No.  10  . 

7.00 

No.  2  Fancy  Small  Green . 

1.22% 

No.  2  Medium  Green . 

1.25 

1.30 

1.25 

1.25 

No.  10  . 

No.  2  Green  &  White . 

.85 

1.00 

.77%  1.00 

.90 

.90 

No.  10  . 

4.25 

4.75 

3.75 

4.00 

No.  2  Fresh  White . 

.72% 

.75 

.80 

.90 

.96 

No.  10  .  ,  ,, 

3.76 

.67% 

.60 

.66 

}  F.ETS 

Vl.ole.  No.  2 . 

.86 

.90 

1.20 

No.  2%  .  , 

.90 

1.00 

.95 

1  50 

No.  10  . 

3.26 

%  7K 

A  Rfl 

Cut,  No.  2 . . 

.66 

'.’76 

**••**' 

No  2%  .  ■ 

No.  10  .  ■■  . 

i.oy  Cut,  No.  2 . 

.60 

.65 

.65 

No.  2V4  . 

.70 

.70 

.76 

No.  10  . . 

2.60 

2.75 

3.00 

0.  Sliced,  No.  2 . . .  . 

.90 

?’o.  2%  . . 

’.3.  10  . 

3’35 

■y  Sliced,  No.  2 . 

70 

Eastern 
Low  Hitrh 


CORN — Wholegrain 
Yellow,  Fancy  No.  2.... 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2„ . 

No.  10  . 

White,  Ex.  Std.  No.  2.. 

No.  10  . . 

Std.  No.  2.. 

No.  10  . . 

Shoepeg,  Fancy  No.  2....„ _ 

„  No.  10  .  .  5.50  '  6.80 

Ex.  Std.  No.  2..«« . .  .12%  .^IVj 


.80 

4.50 

.77% 

"'.76 

.70 

‘”.06 


.96 

‘.SO 


.80 


.82%  .92% 


No.  10 

Std.  No.  2 . 

CORN — Creamstyle 
Yellow,  Fancy  No.  2. 

No.  10  . . . 

Ex.  Std.  No.  2 . "  ’.72%  “iso 

No.  10  . .  .  4  00 

Std.  No.  2 . — 

No.  10  .  . 

White,  Fancy  No.  2, 

No.  10  . 

Ex.  Std.  No.  2 . 66 

No.  10  . .  3'75 

Std.  No.  2 


.80 


.76 


.77% 


.85 


.80 


4.00 


No.  10  . 

HOMINY 

Std.  Split,  No.  1.  Tall 

No.  2%  . 

No.  10  .  . 

2.50 

MIXED  VEGETABLES 

Fey.,  No.  2 . 

No.  10  . 

•  o4p 

Std.,  No.  2 . 

N®-  10  . . .  8.00  . 

PEAS 

No.  2  Fancy  Sweets,  2s .  1.40 

No.  2  Fancy  Sweets,  3s .  l!25  !!!.!" 

No.  2  Fancy  Sweets,  4s .  1.20 

No.  2  Fancy  Sweets,  6s .  1.10 

No.  2  Ex.  Std.  Sweets,  2s . 

No.  2  Ex.  Std.  Sweets,  3s . 

No.  2  Ex.  Std.  Sweets,  4s . 

No.  2  Ex.  Std.  Sweets,  6s . 95 

No.  2  Std.  Sweets,  2s . 

No.  2  Std.  Sweets,  3s . 90 

No.  2  Std.  Sweets,  4s . .  .85 

No.  2  Std.  Sweets,  6s .  '75  "’an 

No.  10  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  3s . 

No.  10  Std.  Sweets,  4s....„........ 

No.  10  Std.  Sweets,  5s . .  4.26 

No.  2  Fey.  Alaska,  Is . 

No.  2  Fey.  Alaska,  2s .  l]25 

No.  2  Fey.  Alaskas,  3s . . . . 

No.  2  Ex.  Std.  Alaskas,  Is .  1.05  i"...’ 

No.  2  Ex.  Std.  Alaskas,  2s......  1.00 

No.  2  Ex.  Std.  Alaskas.  8s . 86  l.'iio 

No.  2  Ex.  Std.  Alaskas,  4s . 72%  .85 

No.  2  Ex.  Std.  Alaskas,  6s . 

No.  10  Ex.  Std.  Alaskas,  Is......  . 

No.  10  Ex.  Std.  Alaskas,  2s....„  5.00 
No.  10  Ex.  Std.  Alaskas,  3s....  4.76 

No.  2  Std.  Alaskas,  2s . 80 

No.  2  Std.  Alaskas,  Ss . 72 

No.  2  Std.  Alaskas,  4s . 62%  .70 

No.  2  Std.  Alaskas,  6s .  *  . 

No.  10  Std.  Alaskas,  Is . .  6.00  . 

No.  10  Std.  Alaskas,  2s..............  4.26 

No.  10  Std.  Alaskas,  3s .  3.76 

No.  10  Std.  Alaskas,  4s . .  3.60 

No.  10  Std.  Alaskas,  6s . 

No.  2  Ungraded . 67%  .70 

Soaked,  2s  . 42%  .60 

10s  . . .  2.16  2.76 

Blackeye,  2s,  Soaked .  67%  .70 

10s  . .  2.70  3.60 

PUMPKIN 

Fancy,  No.  2 . 

No.  2%  . . . . 

No.  3  . 

No.  10  . 


6.25 

5.00 

.90 

.80 


4.60 

4.00 

3.76 


.82%  .85 

2.85 


SAUER  KRAUT 


Central  West  Coast 

Low  High  Low  High 


.86  .96 

6.00  6.76 

.80  . 


.90 

4.60 

.80 

4.26 


3.76 

.80 


1.00 

6.00 

.90 

6.00 


.95 


1.16 


1.15 


".‘66  ‘‘!7‘o 


3.76 

4.50 

.65 

.70 

3.76 

4.00 

.60 

2.00 

“.66 

2.35 

i.ib 

— 

•••aaaa 

aaasass 

_ , 

— 

— 

— 

...a... 

TZ 

1.25 

1.35 

1.20 

1.40 

1.15 

1.20 

1.16 

1.30 

1.05 

1.25 

1.10 

1.20 

1.00 

1.15 

1.00 

1.10 

1.10 

1.26 

1.15 

1.20 

1.00 

1.10 

1.10 

1.16 

.95 

1.10 

1.06 

1.10 

.90 

1.00 

1.00 

1.06 

.90 

1.00 

.85 

.96 

1.16 

1.16 

.77%  1.00 

1.00 

1.10 

.76 

.80 

.90 

.95 

6.00 

6.76 

5.00 

6.26 

4.76 

6.00 

4.76 

4.76 

4.50 

4.75 

4.00 

4.76 

4.25 

4.60 

1.45 

1.60 

1.40 

1.50 

1.25 

1.40 

1.30 

1.46 

1.05 

1.30 

1.20 

1.30 

1.20 

1.26 

1.25 

1.30 

1.00 

1.10 

1.20 

1.30 

.80 

.96 

1.10 

1.20 

.80 

.90 

.95 

1.10 

6.25 

1.00 

1.05 

6.50 

5.50 

4.50 

6.50 

.85 

1.00 

.67% 

.86 

.90 

1.00 

.65 

.75 

.86 

.90 

.67% 

.76 

.80 

.90 

5.00 

. 

4.00 

4.60 

4.60 

4.76 

3.76 

4.00 

4.26 

4.50 

4.00 

4.60 

•••••.a 

.90 

.96 

.66 

.60 

.57% 

.60 

8.60 

• - 

— 

.—.a 

a*..... 

.60 

.70 


2.60 


.70 

.90 


3.25 


.60 

.30 

2.‘40 


.70 

.86 

^60 


-’o.  10  . 

2.75 

3.60 

.62%  .77% 
.80  .96 

2.70  3.00 

.65 

.80 

2‘.‘66 

.72% 

.80 

2L8‘6‘ 

■^ROTS 

.1  Sliced,  No.  2 . 

No.  10  . 

No.  2%  . 

No.  3  . . 

No.  10  . 

.75 
.  3.50 

.65 

4.25 
.76 

3.26 

— 

SPINACH 

Diced.  No.  2. 

'  .60 
2.76 

.70 

3.00 

No.  9.  . 

.62%  .67% 

.80  .90 

2.75  2.86 

.80  _ 

.55 

.80 

2.65 

.60 

.90 

3.00 

.95 

1.16 

3.50 

-o.  10  . 

No.  2%  . 

No.  10  . 

".AS  AND  CARROTS 
No.  2..  . 

1.10 

1.20 

1.80 

SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Dr.  LimsM. 
Std.  No.  2,  Gr.  Com,  Fr.  Limas. 
Triple,  No.  2 . 

f>ncy  No.  2 . . . 

— 

,90 

1.10 

i.’ib 

1.06 

•*a~^ 

.80 

.96 


3.16 


1.10 

1.36 

4.36 


SWEET  POTATOES 

. 

No.  S  .. 

_  No.  10  . . . 

No.  8  ....  . 

No.  10  . 


Butarn 
Low  aiBh 


Central 
Low  High 


the  canning  trade 


Weet  Coaat 
Low  High 


CANNED  PKUITS-Contlnned 


8,  19, 


J^RUITS  for  salad 


Eastern 
Low  High 


^cy..  No.  2%.. 
No.  10  .....7 


Central 
Low  High 


West  Coast 
Low  High 


tomatoes 

fancy.  No.  2... 
No.  2^  .... 

No.  sT-  . 

„No.  10 
Ex.  Std..  No.  1 

No.  2  _ 

No.  2% 

No.  8  ... 

No.  10 


Solid  Pack 

l-IIh  Sg 


•6714  .76 
•97J4  1.25 


blackberries 

Std.,  No.  2.. 

No.  8  . 


2.26  2.86 

6.00  8.40 


Std.,  No.  1.. 
No.  2  ..  ., 
No.  2%  .. 
No.  3  7... 
No.  10  .... 


TOMATO  PUREE 


^^o  ^10  L036." 


tomato  JUICE 

No.  1  ... 

No.  2  ...  .  .35 

No.  10  . .  .66 

.  2  9^ 

turnip  greens 

No.  2  ... 

No.  2%  . .  .76 

No.  10  ....  .  1.05 

.  3.60 


apples 

No.  10,  water . 

apple  sauce 

No.  2  Fancy... 

No.  10  . 

No.  2  Std......'.' . . 

No.  10  . . 


Canned  Fruits 


2.75 

3.25 

2.75 

2.60 

.40 

3.60 

3.26 

3.25 

2.25 

2.50 

2.75 

.46 

.70 

3.00 

.46 

.70 

3.00 

.60 

.76 

3.26 

.65 

2.76 

.66 

.86 

2.90 

.67% 

.90 

3.00 

2.76  2.86 

With  puree 

•60  .62% 

•«o 


blueberries 

No.  2 

No.  10  . 


cherries 


lid.-:  No.  2_ 


1-07%  1.10 


]-07%  Tio 

‘‘•*5  5.00 


COOSEBERRIES 


Std.,  No.  2 
No.  10  .... 


raspberries 


^'no'!’!^***''  2 


r!S  ^yTup,  No.  2.  -  ‘-25  7.50  V'on  . 

.  .  .  L40  1.60 

strawberries  .  .  . 


2-60  2190 
2-76  8.16 


Pros.,  No.""i' . 

No.  2  . . 

Std.,  Water,  No" 


APRICOTS 

o,¥'  fnncy . 

No.  2%,  Choice . 

No.  2%.  Std . 


-70 

2.76  . . 


herring  roe 


Canned  Fish 


grapefruit 

8  oz . 

No.  2  .  . . 

No.  6  . . 


Plorida 
•47%  . . 

•95  1.00 


I  •69  1.55 

L20  1.40 

L15  1.20 

California 


10  oz . 

No.  2,  19  ozZ 
No.  2,  17  oz... 


grapefruit  juice 

8  oz . 

No.  1  . .  .44 

No.  300  .  .  -54 

No.  2  ...  .  -57% 

No.  6  .  .  -62  J.. 

. . . .  ••••  2.00  * 


lobster 

flats.  1  lb.. 

%  lb . 

%  lb . 


OYSTERS 


Keifer,  Std.,  No.  2% 

No.  10  .  . 

Choice,  No.  2% . 

„  No.  10 . .t!:::::::: . 

fancy.  No.  '2'%'." 
Choice,  No.  2%  ^ 

Std.,  No.  2%  ^ . 


•62%  .66 
-•75  .80 

2-12%  2.32% 


Std.,  4  oz,. 

5  oz.  . 

6  oz.  ... 

10  oz . 


Southern  North  v 


Selects,  e  'ozZZZ.Z . 

SALMON 


No.  10,  Water.';.'; 
No.  10,  Syrup...., 
No,  10  Pie,  S.  P,. 


peaches 

fey-.  Y.  c..  No.  2%... 

■Tp3e 

No.  10,  Fancy . 

Peeled.  No.  ib'/''soiid'''p'ac'k'.'.'.'.' 

pineapple 

"*  -  No.  d.. 

std..  . . 

No.  2%  . - 

-Standard.  'No' "io . . 


No.  %  . 

Pink.  Tall,  No';"i; . *“ 

-  flat.  No.  V,  . 

Sockeye  Flat.  No'.' "l . 

No.  % 

Chums.  Tall, 'No'.'  r; . . 

Medium,  Red.  Tall....; . 


No.  1,  Small . 

No.  1,  Medium.. 
No.  1,  Large . 


pineapple  juice 

Buffet  . 


sardines  (Domestic)  Per  Case 
%  Oil.  Key . 

Oil,  Keyless.... .  2.60 

gA|.“WNf'^:iF=  »«“ 

Cahf.  Oval  No.  1,  . . 


Southern 
1-25  1.25 

1-30  i..S() 

1-27%  1..35 


No.  211 
No.  2  . 
No.  2% 
46  oz.  . 
No.  10  .* 


tuna  fish.  Per  Case 

,  ,%s  .  . 

Light  Meat,  is . 

. 


10.60  11.45 

6-76  6.30 

3.86  4.16 

9-60  10.65 
5.26  6.76 

3-50  3.75 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

ADJUSTERS  for  Detachable  Chaios. 

Frank  Hamachek  Mach.  Co.,  Kewaunee.  Wis. 

AGITATORS 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 

BASKETS,  Picking. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BELT  LACING 

Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

30X  (Corrugated)  SEALING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Lug.  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Wks.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

BiiRNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

BANNED  FOODS. 

.'hips  Packing  Co.,  Cambridge,  Md. 
t  '--  PS  Sales  Co.,  Cambridge,  Md. 

i.  .'S,  Tin,  AU  Kinds. 

■  ■  .  I  lan  Can  Co.,  New  York  City, 
nental  Can  Co.,  New  York  City, 
n  Can  Co.,  Philadelphia,  Pa. 

:i  Can  Co.,  Cincinnati,  Ohio. 

■  r.al  Can  Co.,  Inc.,  New  York-Baltimore. 

.  s  Can  Co.,  Baltimore,  Md. 

.  '.s  Can  Co.,  Cambridge,  Md. 

I  SEALING  COMPOUND. 

ty  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

V  TESTING  MACHINERY. 

ron  Can  Machinery  Co.,  Chicago,  Ill. 

'•  WASHING  MACHINES. 

-!m-Ryder  Co.,  Niagara  Falls,  N.  Y. 

,  “  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Robins  &  Co.,  Inc.,  Baltimore,  Md. 


Consult  the  advertisements  for  details. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedzirburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
CARRIERS  AND  CONVEYORS,  Spiral. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

CLEANING  AND  GRADING  MACHY..  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Ctorp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niaq[ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

CONVEYOR  BELT  FASTENERS 
Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TTio  United  Co.,  Westminster,  Md. 

CORN  HUSKERS  AND  SILKERS. 

BerUn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster, 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  TRIMMERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

United  Co.,  Westminster,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CIIATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

DUSTS  &  SPRAYS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

ENAMELED  BUCKETS,  PAILS.  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSHAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FIBRE  CONTAINERS  for  Food  (not  hermetically 
sealed). 

American  Can  Co.,  Now  York  City. 

Continental  Can  Co.,  New  York  City. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FINISHING  MACHINES,  Catsup,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  for  Machinery  Mfrs. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

HYDRAULIC  CONVEYING  EQUIPMENT. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co..  Niagara  Falls,  N.  Y. 

^ott  Viner  Co.,  Columbus,  Ohio. 
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WHERE  TO  BUY  —  Continued 


INSECnCIDES. 

Agicide  Laboratories,  Milwaukee,  Wis. 
INSURANCE,  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hanson  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago.,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 
LACING,  BELT 

Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
MIXERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Caiming  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PASTE,  CANNERS'. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  H.  Langsenkamp  6  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PAILS,  Rubber. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co..  Columbus,  Ohio. 

Sinclair-^ott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co..  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Butimore,  Md. 

Scott  Viner  Co..  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  VINER  FEEDERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SEWAGE  DISPOSAL. 

Berlin  Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SHEET  METAL  WORKING  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (lor  Machlnos. 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPRAYS  &  DUSTS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

STRING  BEAN  MACHINERY. 

Berlin-Ch^man  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  ^rp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined,  Steel. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS,  Wooden. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  ^darburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corooration,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VACUUM  PANS 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

WASHERS,  Can  emd  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Scott-Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 
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9  The  sturdy  construction  cmd  low  up¬ 
keep  cost  aure  greatly  appreciated  by  users. 


Their  use  insures  more 
thorough  hulling,  a  better 
paek  and  a  larger  profit. 

The  reasons  for  these  large  and 
important  savings  are  due  to 
many  exclusive  patented  features. 


FRANK  HAMACHEK  MACHINE  CO. 

♦  M  u  Hill  cict  urers  of  Viners,  V  iner  Feeders,  Ensilage  Distributors  and-  Chain  Adiusters 

KEWAUNEE,  WISCONSIN 


O  many  a  caniier  there  is  no  hner  sight  in  summer  than  a  hehl  of  growing  corn.  So  it 
^  has  been  to  native  Americans  for  centuries  untold.  More  than  a  thousand  years 
^  ago  the  priests  of  the  maize  god  used  to  visit  the  fields  willi  stately  ceremony  to  select 
the  largest  ears.  But  instead  of  saving  them  for  seed  they  wrapped  them  up  in  sacred  cloths 
and  buried  them  with  solemn  rites  of  worship.  Thus  over  the  centuries  between  the  early 
civilizations  of  central  America  and  the  arrival  of  Columbus  corn  improved  but  little. 

Centuries  more  were  to  pass  before  systematic  selection  for  seed  was  practiced,  and  only  in 
recent  years  have  the  how  and  why  of  corn  breeding  begun  to  be  understood.  For  more 
than  80  years,  a  span  that  is  probably  unique,  we  have  been  producing  and  selling  sweet 
corn  seed,  and  in  that  time  we  have  seen  more  progress  made  than  in  all  the  preceding 
centuries. 

Today  the  production  of  seed  corn,  especially  hybrid  seed  corn,  is  a  highly  technical  art  call¬ 
ing  not  merely  for  genetical  knowledge  and  the  skill  that  comes  only  by  long  practice,  but 
also  for  parent  stocks  built  up  over  the  years,  continually  kept  pure  lined  and  true  to  type. 

The  canner  buying  seed  corn  can  tell  but  little  by  the  look  of  the  sample.  Although 
in  no  part  of  his  work  is  there  more  at  stake,  yet  at  no  other  time  is  he  left  so 
completely  without  any  yardstick  other  than  the  proven  reputation  of  his  supplier. 

Associated  Seed  Groivers,  Inc. 

Ncu)  Haven,  Connecticut 

Atlanta  Indianapolis  losAngeks  Memphis  Salinas 


